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1. EXECUTIVE SUMMARY

The deliverable 5.6 Report on Dissemination and Communication Activities compile the
tools, actions, procedures and results achieved during the first year of development of
Data Market Services project.

All these actions and materials were foreseen in the Marketing Strategy v1
Communicating and Disseminating Services and Results (D5.1) which

combines dissemination and communication activities to reach the general audience of
the project: Startups and SMEs across EU, EU projects, media, investors, events &
awards...

Focused on each audience, unique strategies and targeted messages, tools and
languages are being deployed during the project.

The dissemination and communication actions gathered in the Dissemination Plan are
being implemented from the beginning of the project following an elaborated strategy.
This is key for its success.

June 2019

March 2019 Webinars

Communication and News
Jan 2019 Dissemination procedures. March 2019 May 2019 Mobility Program Oct 2019 December 2019
Kick-off. Website, SM and Open Call TNW Skills South Summit  Success stories

letter.
newsletter Mentoship EBDVF Bootcamp

@ @ @ >

figure 1. Dissemination and Communication Strategy highlights

At this stage (one year after the start of the project) the advances are the following:

= Design and implementation of the Data Market Services brand: logo, visual
guidelines, unified style, easily recognizable and identified with the main goals
of the project.

= Communication materials package. Partners have at their disposal materials to
offer information and communicate the project during their participation and
attendance in events of the industry and contacts with Media. Brochures,
posters, roll-ups and audiovisual materials have been produced and distributed.

= Website, Social Media channels and newsletter. A Digital Marketing strategy
have been designed with the aim of attracting as much as possible visitors to
the Data Market Services website. Contents and news are updated every
month with topics focused in the Startups needs, the data ecosystem and
relevant events. The Data Market Services community established around the
Social Media channels is growing up constantly.

= Communication Team and internal and external communication procedures. A
management structure is followed to facilitate the contributions and commitment
of the partners.
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OGILVY is the responsible of managing the Dissemination and Communication
strategy with the support of ZABALA as Project Coordinator, and the engagement of
the partners, all of them involved in the Data Market Services project Communication
Team.

Only one year after the launch of the Data Market Services project, main conclusions
are that the project is positively attracting the interest of Startups & SMEs. The
Dissemination and Communication Strategy is now clearer, and the objective is to
generate as much awareness as we can during the second year with the expertise of
the first year.

The following steps will be focused on consolidating the actions initiated, the promotion
of the next open call, participation in events, dissemination of the project activities,
interaction with other Horizon2020 projects, and to continue publishing relevant content
for startup community.

2. INTRODUCTION

The European startup ecosystem has been experienced several changes during these
years, especially the data sector which is growing at some impressive rates, helped by
accelerators and business angels providing their knowledge and mentorship. Here is
where Data Market Services appears too; the idea of the project emerges as an
initiative aimed at changing the data market context in Europe, fostering the
entrepreneurship and launch the emerging companies onto the international markets.

Transforming and helping the overcome barriers of data-centric SMEs and startups in
data skills and entrepreneurial opportunities.

Every single data ecosystem in the world has its strengths and weaknesses. Sectors
that for various reasons attract the talent and capital necessary to be developed at a
large scale.

Started in January 2019, DMS have provided services to 50 startups by now. There will
be three cohorts in total, including this one.

As the target is the startup ecosystem, and it already has a proper tone to
communicate, this project has their own work package about Communication and
Dissemination. It is very important to have focused tasks related to this in order to get
the best relevance.

Data Market Services is part of the Big Data Value Public-Private Partnership, which
aims at creating a functional Data Market and Data Economy in Europe, in order to
allow Europe to play a leading role in Big Data in the global market.

DMS would leverage the reinforcement of its community thanks to the engagement
with this Big Data Value PPP. Along this first period of the project, DMS has been
involved with this PPP during the BDV PPP Summit in Riga, a three days event in
June. This event was organized by the Big Data Value Association (BDVA) and the Big
Data Value ecosystem (BDVe) project, together with the European Commission. Data
Market Services participated in the workshop hosted by the event “Data-driven
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business models: turning digital transformation into a competitive advantage”.

This session allowed to know more about emerging business opportunities, through
success stories and novel visions coming from BDVA companies, breakthroughs from
projects funded under the BDV PPP umbrella and start-ups supported by EU-funded
incubators. Apart from this event, DMS is in touch with this PPP and share its activities
and webinars, helping on the dissemination to the whole Big Data ecosystem in
Europe.

Big Data is a key economic asset to achieve competitiveness, growth and jobs due to
its potential for impact and as an enabler for both horizontal and sector-specific gains.

Mastering the creation of value from Big Data will be a good basis for the future
economic development and societal well-being. Within this goal, Data Market Services
and all the startups selected take part.

This report includes a detailed guidance compilation of all communication and
dissemination activities accomplished in the first project year.

3. WORK PACKAGE TASKS

Be able to demonstrate, communicate and disseminate how startups and SMEs are
incorporated into the Data Market Services because of our services offer. Spread the
word of the startups involved in the European Data ecosystem.

The tasks of Work Package 5 in the grant agreement are:

- Task 5.1. Marketing strategy and initial set-up [M01-M36]

- Task 5.2 Building of the success stories [M01-M36]

- Task 5.3 Communication and Dissemination of the Success Stories and Project
Services [M01-M36]

- Task 5.4 Reinforcing SMEs presence in BDV PPP working groups [M18-M36]

- Task 5.5 Clustering activities with additional initiatives [M1-M36]

4. COMMUNICATION PLAN

Based on the goals and approach of the DMS project, the following report about the
strategic communication plan was set to guide the project communication and
dissemination activities. During the first year of the project the key messages were
established to communicate to the target audiences.
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a. COMMUNICATION OBJECTIVES AND TARGET

One of the key factors to help the Data Economy forward is to be able to demonstrate,
communicate and disseminate how start-up companies and SMEs are incorporated
into the Data Market as a result of our services offer, so our main goal will be to
generate awareness about the project and, also about our selected startups.

Communication activities will be focused on general audience (meaning key
stakeholders of the European data ecosystem) outlining the portfolio of companies and
the project results. We are using customized messages to reach a broader impact.

Defining target audiences allows Data Market Services to maximize its communication
and, therefore, maximize its impact. This are the Data Market target audiences:

e General public. Increasing awareness on data-centric companies in Europe.
¢ EU Startups & SMEs.

¢ Industry / Potential collaborators / Investors. Raising interest in the applications
of the supported innovations.

e Other EU initiatives and projects. Establishing synergies and collaborations.

o European Commission and policy makers. Transferring best practices identified
during the project.

b. COMMUNICATION TOOLS

This point describes all the communication tools produced in order to achieve the
communication and dissemination objectives described above. Data Market Services
has different digital tools which complement the project capacities.

= VISUAL IDENTITY

Data Market Services visual guide was created at the beginning of the project. It
includes a detailed illustration of the chosen logos, colours, fonts, icons and
photography. It has been applied in project tools, materials, internal documents of the
consortium members, etc., to create a cohesive representation of the Data Market
Services project.
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figure 2. Data Market Services logo

Horizontal Version Colour

o Data Market Services Data Market Services

Positive Negative

Horizontal Version B/N

¢ Data Market Services Q Data Market Services

Positive Negative

figure 3. Data Market Services logo
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Primary colours

Dark Orange Orange Grey

RGB: 233/79/14 RGB: 238/141/30 RGB: 88/88/87
HTML: #E94FOE HTML: #EEBDIE HTML: #585857
CMYK: 0/79/89/0 CMYK: 3/52/93/0 CMYK:58/49/49/41

Colour Gradient
Red to Orange 45° tilt angle

Secondary colours

Dark Red
Nn4/31

Dark Blue

80E1F
0/90/18

figure 5. Data Market Services Colour Palette
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Mosk Extra Bold
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Barlow Extra Bold
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Barlow Extra Bold
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Open Sans Regular

figure 4. Data Market Services typography
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figure 6. Data Market Services pattern construction

figure 7. Data Market Services pattern construction photo
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figure 8. Data Market Services photography and icons

The following templates have been designed:
» A Word template for generic documents (deliverables, press releases).
= A Power Point template for generic presentations, webinars and other needs.

All the materials are available for partners and startups and can be downloaded on the
website: https://www.datamarketservices.eu/services-portal/contents/
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= WEBSITE

Available at www.datamarketservices.eu since March 2019.

figure 9. Data Market Services website

The website is the meeting place for all stakeholders interested in the project.
It reflects the project, it is the first place where potential startups will go to make their
judgement about.

But Data Market Services is not just a showcase of what the project can offer. It is the
portal for the startups to increase their knowledge.

The website has a main menu with the following structure:

e Home. Includes information about the project.

e Our team. Contains a short profile of the people involved on the project.

e Selected 2019 Startups. A portfolio grid list with a thumbnail for each startup,
which goes to a specific page with more information.

¢ News. where different kind of content related to data and interviews to the
startups is published.


http://www.datamarketservices.eu/
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Services -

Meet our
2018 Selected Startups
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figure 10. Website main pages
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= WEBSITE EVOLUTION

Obj. KPI No. Key Performance Value Rationale
Indicator
4 4.2 Number of unique +300 Average of monthly
visitors at the website visits/month visits per month.

figure 11. Project website KPIs defined in GA

Since the launch of the website a total of 11,353 users have been reached with more
than 400 visits /month overcoming the KPI we had established. This high number
means that users are interested in the content of the web, which is demonstrated by
the data of page views per session and the average duration of visits.

The most important access channel is the organic channel, which is the one with the
highest quality in the sessions. In the coming months, this behaviour will continue.

Usuarios

Users

11,353 112

sers

41

18,152 1.60

Number of Sessions per User

View Pages/Sessicn Avg. Session Duration Bounce Rate

61821 3.41 00:02:50 64.46%

figure 12. Website general statistics

Observing the access data of the users to the Data Market Services website, Spain
is the country from which most users access the website.

Spain represents 22,90% of the total visitors, Germany is in the second position,
representing 6,03% and Netherlands is in the 3™ with 4,87% This makes sense
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because is where the most powerful members of the consortium are based. The
rest of the countries are mostly Europeans except EEUU and Japan.

Acquisition
Country
Users + New Users Sessions

3416 - B
1. ZZ Spain 794 (22.90%) 788 (23.06% 2,177 (37.12%
2. =5 United States 573 (16.53%) 572 (16.74% 586
3. [ Germany 209 (6.03%) 199 (s.82% 319 (5.44°
4. = Netherlands 169 (4.87%) 167 (489% 254 (433
5. | Japan 146 (4.21%) 145 (424% 163 (278
6. £ United Kingdom 125 (3.61%) 122 (3.57% 192 (3.27%
7. 01 France 117 (3.37%) 115 (3.37% 166 (2.83%
8. B Romania 113 (3.26%) 112 (3.28% 187 (319
9. [EM Portugal 103 (2.97%) 101 (296% 3156 (5374

figure 13. Data Market visitors geographical origin

The most important access channel is the organic channel, which is the one with the
highest quality in the sessions. In the coming months, this behaviour will continue.

Increasingly, the recruitment of new users is reached every month to a greater number
of people who are interested in the web. The returning visitor is around 13,8% which is
very interesting number.

New Visitor Returning Visitor _Op Channels

Direct
Organic Search
Referral

Social

figure 14. Traffic & channels Data Market Services website
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As expected, Data Market Services homepage has been the most viewed page during
the first year, followed by the team involved, the startup portfolio and the news section.

Unique Page Avg. Time on

Page Views Bounce Rate' % Exit?

Views Page
Home 4.329 3.475 0:01:52 52,30% 49,02%
Our team 722 569 0:02:08 75,76% 39,89%
Startups 967 551 0:01:30 39,83% 18,30%
News 645 458 0:01:20 43,18% 17,98%

' Bounce Rate: the percentage of visitors to a particular website who navigate away from the site after
viewing only one page.

2 % Exit: how often visitors leave your website after viewing a particular page

figure 15. Website statistics by page

* LINKBUILDING

Partners of the consortium made visible the Data Market Services project in their own
websites. This action is very positive for the positioning on Google of the Data Market
Services website, and additionally supports the dissemination and communication of
the project.

figure 16. Data Market Services info published at partners websites
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https://www.zabala.es/es/noticias/nuevos-proyectos-transformacion-digital

https://www.zabala.eu/en/news/zabala-start-three-new-projects-supporting-digital-
entrepreneurship-across-europe

https://ercim-news.ercim.eu/en116/ib/new-eu-project-data-market-services

https://www.zabala.eu/en/news/data-market-services-accelerating-european-data-start-
ecosystem-offering-best-emerging

https://cordis.europa.eu/news/rcn/130712_en.html

https://spherikaccelerator.com/news/data-market-services-accelerating-european-data-
startup-ecosystem-offering-free-support-best-emerging-companies/

https://spinlab.co/blog-detail/an-interview-with-miguel-garcia-on-the-company-zabala

https://spherikaccelerator.com/news/open-call-data-centric-startups-access-free-data-
market-services/

https://www.zabala.es/es/noticias/las-startups-DMS-en-next-web

https://www.zabala.es/es/noticias/DMS-ayudando-startups-tnw-conference

https://www.zabala.es/es/noticias/south-summit-2019

figure 17. Linkbuilding activities by partners
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= EU AWARDS

The Data Market Services project website was nominated for the 2019 .eu Web
Awards (under the Rising Stars category).

Launched in 2014, this is a contest where they look for the most innovative and
impactful websites with .eu extensions.

This award is based on the public’s vote, and for achieving as many votes as possible.
Some campaigns on Data Market Services Social Media channels, and also in the
partners ones, have been launched and partners contacts have been informed.

b
.’ DataMarketServices.eu
W WebAwards ¢ VOTE FOR US AT
s, 7w NOMINATE VOTE WIN znm 'Eu Aw‘nw

v

ata Markst Services

R
e I S

o

figure 18. EU Awards campaign creatives published in SMC

#2019euWA

= STARTUPS PORTFOLIO

The startups portfolio is a specific page to show the first 50 startups selected for the
project in 2019 organized in an alphabetical order and by category.

Every startup has their own thumbnail composed by its logo and tagline in the main
page linked to a specific page where appears the information provided by each startup
(name, year of foundation, country, definition, website, social media channels,
videos...).

This section is very interesting for the Project to act as showcase for the startups and
for the startups to promote their activities, attract investors and media.
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Meel our
2019 Selected Starlups

figure 19. Startup Portfolio. Selected 2019 startups preview

figure 20. Startup Portfolio. Selected 2019 startups deltail page
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Additionally, the startups portfolio section is the place where visitors can download the
full 2019 Startup brochure aiming at facilitating the share of information between the
consortium and potential investors.

Data Market Services has started in January 2019

and will support the most promising data-centric
companiies in the EU Member States, developed through
Horizon2020 Research and Innovation Programme..

The main goal of the project is to transform the
European startup ecosystem and help it overcome
the barriers of data-centric SMEs and startups in data
skills and entrepreneurial opportunities. The services
will be provided to 150 data-based companies that will
be selected in 3 different cohorts from 2019 to 2021.
The idea emerges as an initiative aimed at changing
the data market context in Europe, nurture the
entrepreneurship and launch the emerging companies
onto the international markets.

\ A
LEL
I)t a H t u ‘p S The project is led by ZABALA Innovation Consulting

(international company headquartered in Spain and
Brussels), with the collaboration of the following
partners:

°
o rt o I o Accelerators and Incubators: Bright Pixel (Portugal),

S?‘herik (Romania), Spinlab (Germany), The Next Web
(the Netherlands); Communication agency expert in the
field: Ogilvy (Spain); University of Southampton (UK):
Southampton Data Science Academy and European
Data Science Academy (EDSA); and Intellectual property
and Standardisation: [PTECTOR (Denmark),

W3C (through ERCIM in France).

datamarketservices.eu

BitPhy De Databoerin
< BitPhy Intelligent Management Smart Farming Advies mﬁ1 N | e
Software for Stores w fEkiEr

Know more about the Startups
involved in our 2019 Open Call

Data Market Services

Blockdata DigitalTwin Technology GmbH
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figure 21. Startup Portfolio Booklet

= STARTUP PORTFOLIO EVOLUTION

Following on the statistics, the startup portfolio has been checked 1.040 times
during this year and the top 6 of startups accessed were 20treeai (113 Page Views),
Besure (91 Page Views), Aerialscoop (80 Page Views), Altaroad (73 Page Views),
Hop-ubiquitous (67 Page Views) and Sensei (67 Page Views):

»

Don Jsense

1_petree i BE el ECO0n

figure 22. Top 6 Startup checked on the portfolio
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It is interesting because the first four are usually in the first page by alphabetical order
but hop-ubiquitous and sensei are not in the main page, so although they are not the
first ones maybe they are the most relevant by the users.

. Avg.
Page Views U"'q."e Page Timegon Bounce % Exit
Views Rate
Page

1. Portfolio 1,040(35.53%) 593(30.68%) 0:01:28 40.77%  18.94%
2. /20treeai/ 113(3.86%) 80(4.14%) 0:01:47 45.45% 14.16%
3. /besure/ 91(3.11%) 52(2.69%) 0:01:10 77.78%  12.09%
4. /aerialscoop/ 80(2.73%) 48(2.48%) 0:00:58 85.71% 16.25%
5. /altaroad/ 73(2.49%) 48(2.48%) 0:01:28 33.33% 9.59%
6. /hop-ubiquitous/ 67(2.29%) 38(1.97%) 0:02:29 54.55% 19.40%
7. /sensei/ 67(2.29%) 53(2.74%) 0:01:37 82.35% 25.37%
8. /bandora-systems/ 63(2.15%) 32(1.66%) 0:02:12 75.00% 14.29%
9. /leanxcale/ 61(2.08%) 43(2.22%) 0:01:28 75.00% 22.95%
10. /adverif-ai/ 55(1.88%) 35(1.81%) 0:01:21 85.71% 16.36%
11. /de-databoerin/ 53(1.81%) 38(1.97%) 0:01:46 81.82% 30.19%
12. /oseven-telematics/ 49(1.67%) 40(2.07%) 0:01:36 57.89% 36.73%
13. /nviso/ 48(1.64%) 39(2.02%) 0:01:23 100.00% 14.58%
14. /bitphy/ 47(1.61%) 33(1.71%) 0:00:55 66.67%  29.79%
15. Jevreka/ 47(1.61%) 41(2.12%)  0:02:01 83.33%  29.79%
16. /geabit/ 47(1.61%) 23(1.19%) 0:00:36 33.33%  10.64%
17. /roadeo/ 46(1.57%) 34(1.76%)  0:00:54 26.67% 19.57%
18. /hedyla/ 45(1.54%) 24(1.24%) 0:01:22 50.00% 2.22%
19. /vesputi/ 43(1.47%) 36(1.86%) 0:02:49 33.33%  23.26%
20. /loop/ 41(1.40%) 36(1.86%) 0:03:13 62.50% 26.83%
21. /octagon-careers/ 41(1.40%) 32(1.66%)  0:01:49 100.00% 24.39%
22. /utrigg/ 38(1.30%) 28(1.45%) 0:00:36 66.67%  26.32%
23. /priceflux/ 37(1.26%) 34(1.76%) 0:01:31 71.43% 21.62%
24. /xoresearch/ 37(1.26%) 28(1.45%) 0:03:37 100.00% 18.92%
25. /digital-twin/ 35(1.20%) 26(1.35%) 0:01:07 100.00% 17.14%
26. /holler-live/ 35(1.20%) 16(0.83%) 0:01:33 0.00% 8.57%
27. /mimirium/ 34(1.16%) 24(1.24%) 0:01:20 75.00% 32.35%
28. /indeework/ 33(1.13%) 29(1.50%) 0:00:47 85.71% 27.27%
29. /medmee/ 29(0.99%) 18(0.93%) 0:02:48 0.00% 17.24%
30. /u-hopper-srl/ 28(0.96%) 16(0.83%) 0:01:19 0.00% 7.14%
31. /envisioning-io/ 26(0.89%) 16(0.83%) 0:01:12 33.33% 15.38%
32. /orocon/ 26(0.89%) 16(0.83%) 0:01:12 100.00% 7.69%
33. /pact-care/ 25(0.85%) 21(1.09%) 0:00:23 80.00% 16.00%
34. /taikai/ 25(0.85%) 22(1.14%) 0:00:39 75.00%  36.00%
35. /blockdata/ 24(0.82%) 20(1.03%) 0:00:43 100.00% 8.33%
36. /mammoth-analytics/ 24(0.82%) 20(1.03%) 0:01:19 100.00% 25.00%
37. /medicsen/ 21(0.72%) 19(0.98%) 0:00:58  0.00%  4.76%
38. /outmind/ 20(0.68%) 14(0.72%)  0:01:48 100.00% 5.00%
39. /sensewaves/ 19(0.65%) 16(0.83%)  0:00:41 75.00% 15.79%
40. /storydata/ 18(0.61%) 16(0.83%) 0:01:13 50.00% 27.78%
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41. Jwefitter/ 18(0.61%) 12(0.62%)  0:00:29 100.00% 5.56%
42. fJintel-soft/ 17(0.58%) 12(0.62%) 0:00:36  0.00%  11.76%
43. Jone-watt/ 17(0.58%) 15(0.78%)  0:00:33  0.00%  5.88%
44. Jopen-mind / 17(0.58%) 11(0.57%) 0:00:19  0.00%  0.00%
45. Jinkin-social-fitness/  16(0.55%) 12(0.62%)  0:00:55 100.00% 6.25%
46. /Joliver/ 16(0.55%) 14(0.72%)  0:00:30  0.00%  18.75%
47. [tesselo/ 16(0.55%) 13(0.67%)  0:00:28 100.00% 25.00%
48. /norihealth/ 14(0.48%) 12(0.62%) 0:00:32  0.00%  0.00%
49. /ticketless/ 14(0.48%) 9(0.47%)  0:00:20  0.00%  7.14%
50. /qucit/ 13(0.44%) 9(0.47%)  0:01:23  0.00%  7.69%
51. /intelsoft/ 6(0.20%) 5(0.26%)  0:00:03 100.00% 33.33%

figure 23. Startup list listed by page views

The startup pages experiment access peaks when we publish in our social media
channels the Startup of the week content and publish a detailed interview in the news
section.

The highest value corresponds to RoadEO as Startup of the week:
https://www.datamarketservices.eu/startup-of-the-week-roadeo/

figure 24. Startup page views
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= NEWS AREA

On DMS website there is a news area where different contents related to the data
market in Europe and information about the startups are published.

figure 25. News feed and news detail

Each of the news are shared in the project social media channels to spread the word
about data and the project and also to give more visibility of the DMS Startups. Each
new are also promoted in our newsletter.

The content is provided by our partners. Everyone must provide content to enrich this
news portal. They sent their content to WP5 to publish it once per week.

‘ Publish ‘
Partner Topic Date
MARCH
Ogilvy Data Market Services: acceleratmg_the Europegn Data start-up ecosystem offering the 22/03/2019
best emerging companies free support
MAY
Ogilvy Data Market Services has been at the heart of tech: the Next Web Conference 13/05/2019
TNW 2019 Global Startup Ecosystem Report — The key startup trends in a growing 22/05/2019
ecosystem
Zabala EIT Digital Challenge 2019 — Scale up your digital business! 27/05/2019
SOTON SDSA Fundamentals of Data SC|e_nce in September 2019 31/05/2019
Boost your data literacy!
JUNE
Zabala A big thank you to the 149 startups and smes that applied for the data market services 05/06/2019
programme 2019
Bright Pixel How to find the right growth hacker for your startup 17/06/2019
Ogilvy The use of data in advertising - How far to personalize the communication of brands? | 21/06/2019
SpinLab Startups Sales Survival Kit 27/06/2019
JULY
Spherik 64% of European founders would choose Europe over the US to found their startup | 02/07/2019
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Zabala EIC Accelerator Pilot 09/07/2019
SpinLab Discovering your customers: |mprowﬁéh:fﬁ:ﬁ?:bﬂﬁy of having a profitable company 16/07/2019
ERCIM/W3C Understanding GDPR to SMEs' benefit 23/07/2019
Spherik Become a part of a fast growing entrepreneurial startup ecosystem at SLUSH 2019 | 30/07/2019
AUGUST
TNW The coming European FinTech revolution 06/08/2019
SOTON 5 reasons why Python is the best choice for data driven SMEs 13/08/2019
iPtector Why SME'’s in the digital space should deal with managing intellectual assets 20/08/2019
Bright Pixel 5 key topics every pitch presentation to investors should address 27/08/2019
SEPTEMBER
Spherik Angel Investment vs. VC Funding For Startups 03/09/2019
Zabala What is the Altfinator project and how can EU Startups be benefited 10/09/2019
Ogilvy EBDVF 2019 is almost here! Are you coming with us? 17/09/2019
SOTON Why does cybersecurity risk analysis matter? 26/09/2019
OCTOBER
TNW Here’s how data driven startups are helping to make cities greener 01/10/2019
SpinLab How to find your startup's value proposition 08/10/2019
iPtector Patents in Europe at the edge of the 4th industrial revolution 15/10/2019
ERCIM/W3C Standards and innovation - your gateway to market 18/10/2019
Bright Pixel Productivity hacks for startup CEOs 29/10/2019
NOVEMBER
SpinLab Incubators, Accelerators or Weekend training programs — what’s the difference? 05/11/2019
Zabala Digital Innovation Hubs: Supportggplg?ttuar;i(t)iggtnc Companies to Exploit Digital 12/11/2019
Ogilvy Deep Learning is here to know what you want 19/11/2019
SpinLab How to contact potential customers 25/11/2019
DECEMBER
TNW TNW'’s quest to discover Europe’s best scale-up is back — sign up now 03/12/2019
ERCIM/W3C New W3Cx MOOC: Introduction to Web Accessibility 13/12/2019

figure 26. List of news published by each partner
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The other important content on this news area is the Startup of the week; once per
week an interview to one of the startups has been published and also promoted in our
social media channels. This content is very interesting for the users in social media
making the general public access to the site and read the interview.

figure 27. Interview of Startup of the week

Partner Topic Publish Date

JULY

Ogilvy GEABIT 03/07/2019
Ogilvy NORI HEALTH 11/07/2019
Ogilvy HEDYLA 18/07/2019
Ogilvy INDEEWORK 25/07/2019

AUGUST
Ogilvy U-HOPPER 01/08/2019
Ogilvy OCTAGON CAREERS 08/08/2019
Ogilvy VESPUTI 14/08/2019
Ogilvy PACTCARE 22/08/2019
Ogilvy UTRIGG 29/08/2019
SEPTEMBER
Ogilvy ROADEO 05/09/2019
Ogilvy OROCON 12/09/2019
Ogilvy LOOP! 19/09/2019
Ogilvy HOPU 24/09/2019
OCTOBER
Ogilvy SENSEI 10/10/2019
Ogilvy INTELSOFT TECHNOLOGIES 17/10/2019
NOVEMBER
Ogilvy PRICEFLUX 07/11/2019

Figure 28. List of Interviews published
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= EVOLUTION

During this period 16 interviews about startups were published in Data Market Services
website to promote their business. The most interesting were the ones about Indee
Work (56 page views) and Hedyla (37 page views)

. Avg.
Page Unique Time Bounce
. Page Entrances % Exit
Views . n Rate
Views
Page
. 56(13.97%) 50(15.11%) 0:02:46 42(17.65%) 83.33% 75.00%
/startup-of-the-week-indeework/
37(9.23%) 27(8.16%) 0:02:16 19(7.98%) 78.95% 54.05%
/startup-of-the-week-hedyla/
D T R g 37(9.23%) 31(9.37%) 0:01:58 17(7.14%) 76.47% 48.65%
/startup-of-the-week-uhopper/ 34(8.48%) 26(7.85%) 0:01:21 14(5.88%) 50.00% 41.18%
Jstartup-of-the-week-sensei/ 31(7.73%) 23(6.95%) 0:01:24 17(7.14%) 76.47% 54.84%
startup-of-the-week-roadeo .99% .74% :01: 72% .50% .67%
/ f-th k-roadeo/ 24(5.99%) 19(5.74%) 0:01:30 16(6.72%) 87.50% 66.67%
startup-of-the-week-intelsoft- .99% 44% :01: .04% .67% .00%
/ f-th k-intelsof 20(4.99%) 18(5.44%) 0:01:34 12(5.04%) 91.67% 70.00%
technologies/
Jstartup-of-the-week-utrigg/ 19(4.74%) 12(3.63%) 0:05:28 5(2.10%)  80.00% 42.11%
Jstartup-of-the-week-vesputi/ 19(4.74%) 15(4.53%) 0:05:12 9(3.78%)  77.78% 52.63%
T T e — 15(3.74%) 13(3.93%) 0:02:31 7(2.94%) 85.71% 40.00%
D g S 14(3.49%) 12(3.63%) 0:02:53 6(2.52%) 83.33% 42.86%
/startup-of-the-week-orocon/ 13(3.24%) 11(3.32%) 0:02:33 8(3.36%) 87.50% 69.23%
Jstartup-of-the-week-inde... 11(2.74%) 6(1.81%)  0:00:37 6(2.52%)  50.00% 54.55%
/startup-of-the-week-octagon- 8(2.00%) 6(1.81%) 0:00:59 3(1.26%) 100.00% 37.50%
p g

careers/
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/startup-of-the-week-priceflux/ 8(2.00%) 7(2.11%) 0:00:48 4(1.68%) 100.00% 50.00%
/startup-of-the-week-octagon- 8(2.00%) 6(1.81%) 0:00:59 3(1.26%) 100.00% 37.50%
careers/

8(2.00%)  7(2.11%)  0:00:48 4(1.68%)  100.00% 50.00%

/startup-of-the-week-priceflux/

figure 29. Most interesting SOTW

= SERVICES PORTAL

Data Market Services has developed an internal and password protected portal
where only the selected startups can access find easily the services provided by
the project:

= \Webinars
= Mobility Program
= Contents

= Mentorship
=  Promotion
= Data Skills

figure 30. Services Portal
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=  Webinars

All webinars are original content created by the partners of the project.
Selected startups have a calendar on the portal to know all the information
about the webinars. Each one is linked to their respective gotowebinar page
(the tool used to impart this service).

Once the webinar is finished, there is an archive page where all the webinars
imparted during the 2019 call are collected, with the downloadable version of
the video recorded and the presentation used on the webinar to give easily
access to the information for the startups.

figure 31. Webinar area

= Mobility Program

This service aims to facilitate the mobility of early stage startups across different
hubs in Europe. The program offers free office spaces, connections and
participation in acceleration programmes from 4 different ecosystems (Portugal,
The Netherlands, Germany and Romania).

Each Accelerator partner has their own specific page on the services portal,
where the startups interested could find information about the accelerator, its
services, how to apply and an overview about the entrepreneurial ecosystem on
the country where the program is located.
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Bright
brpx |pil

figure 32. Mobility Program area

= Contents
On this page the startups can access to different type of material:

Visual Guide of the project, facilitating a quick access to the logo versions of the
project.

Newsletter. Each 15 days a newsletter is sent to the startups to let them know
the latest updates. All these newsletters are uploaded in .pdf format after
shipment.

Venture Capital Pitch Guide. An online guide created by BrightPixel to help the
startups improve their presentation to investors.

The Basic Agile of Startup. An online guide created by SpinLab to learn how to
find the value of the startup solution, the customer to shell and how to improve
their internal strategy.

The basicis of Marketing. An online guide created by Ogilvy with tips to develop
a marketing strategy by their own.
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CONTENTS

figure 33. Contents area

= Promotion, the place to know about the next European events where Data
Market Services will attend. Besides of the opportunity for the startups to
attend with the project.

PROMOTION

SMARTEITY BIGDATA
¥ y VALUE

Eurapean Hig Data Value
Fonum

figure 34. Promotion page
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Mentorship, project partners have selected high-level professionals to
provide one-to-one mentoring. The aim of these services is to help startups
to improve their company business.

This page is composed by the list on mentors selected, showing their
expertise and the services they can offer. Startups can ask for the
mentoring directly through this page with their selected mentor.

figure 35. Mentorship page

Data Skills, the University of Southampton brings three courses to help the
startups to boost the technical skills and knowledge for data science,
artificial intelligence and policy compliance.

The page is distributed in three-columns layout, with three thumbnails linked
to a specific page for each course.

figure 36. Data skills page
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= SERVICES PORTAL EVOLUTION

Related to the Services Portal, the pages most visited are Webinars and Past
Webinars, followed by Contents

Services Portal

Unique

P:age Page Avg. Time Entrances 2SI % Exit
Views . on Page Rate
Views

Webinar 576 365 0:02:44 75 38,67% 29,17%
ey 343 211 0:02:40 60 53,33%  28,86%
Webinars
Mobility g 153 0:01:55 21 33,33%  16,42%
Program
Contents 295 170 0:01:16 33 15,15% 9,15%
Promotion 146 77 0:01:36 12 33,33% 10,27%
Mentoring 122 93 0:02:04 37 56,76% 46,72%
Data Skills 136 58 0:01:10 15 6,67% 7,35%

figure 37. Services Portal. Statistics by page

As we have mentioned before, all the webinars are uploaded on the project
YouTube channel. The three most visited videos have been:

1. Technology and methodology trainings (UX/UI)
2. BasicIP
3. Product Roadmap Definition

Publish

Partner Topic Date Views

JUNE

Zabala DMS Welcome Webinar 11/06/2019 33

iPtector Basic IP 19/06/2019 12

ERCIM Basic GDPR 21/06/2019 7

JULY

Ogilvy Technology and methodology trainings (UX/Ul) | 05/07/2019 15

Spinlab Finance skill to access VC or CVC 18/07/2019 7
SPHERIK Product roadmap definiton 24/07/2019 10

ERCIM Data protection strategies 30/07/2019 1
AUGUST
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TNW validation 01/08/2019 7
iPtector IP Strategies 21/08/2019 0
TNW How to pitch in front of investors (events view) | 26/08/2019 6

SEPTEMBER
SPINLAB Online B2B sales package 03/09/2019 7
iPtector IP Strategies 04/09/2019 0
Zabala EIC Accelerator 12/09/2019 1
Spinlab Customer discovery 17/09/2019 8
Spherik Product roadmap definition 24/09/2019 0
Zabala H2020 and FP9 25/09/2019 0
Bright Pixel How to pitch in front of investors (MVP 26/09/2019 4

approach)
Zabala/TNW South Summit pitch training 27/09/2019 0
Spherik Technology and metho_dology trainings (Design 30/09/2019 2
sprints)
OCTOBER
Universit Risk analysis, policy compliance and elements of

Southampt);n YoIs POTEY GDFF’)R 07/10/2019 2
Spinlab Finance skills to access VC or CVC 17/10/2019 0
Bright Pixel Founder story on team management 24/10/2019 1
iPtector IP Management 30/10/2019 0

NOVEMBER
ZABALA Alternative EU funding oppotunities 12/11/2019 0
iPtector IP Business 13/11/2019 0
iPtector IP Management 20/11/2019 2
Spherik Product roadmap definition 25/11/2019 0
ERCIM Basic data standardisation training session 27/11/2019 0
Bright Pixel Founder story on growth-hacking 27/11/2019 0
Ogilvy Creativity & online advertising 28/11/2019 0

DECEMBER
Ogilvy Effectiveness & Digital Design 17/12/2019 1

Figure 38. Webinar views by partner
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= SOCIAL MEDIA

Social Media allows to increase visibility and create brand awareness but not only that.
It is ideal to build a solid brand community.

Everything is connected through Social Media. The traffic to the website increases
thanks to the social posts.

The creation of a “DMS community” has increased the visibility and impact of the
results attained in the project. This subtask includes the creation of Social Media
profiles on Twitter, Facebook and Instagram to boost the creation and interaction of the
“DMS community”. It allows to increase the visibility of the project, the results and
attracting the interest of stakeholders and the general public and test them. Social
Media profiles are additionally a useful tool to achieve more visits to the website.

= TWITTER

Twitter is the most important social profile for DMS project. It allows to stay tuned
directly with the whole ecosystem and data community.

Currently, Data Market Services has 209 followers and increasing.

figure 39. Twitter Profile
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Data Market Services uses Twitter to talk about:

DATA MARKET

OPEN CALL

EVENTS

SOTW

KNOWLEDGE

SUCCESS
STORIES

EU PROJECTS

What we do, services offered to Startups about acceleration,
support, communication, investment, legal, technical and data
advice. Mentors (ask me anything)

Pushing for the annual open call

Coverage of all interesting events: Bootcamp, our own events,
with partners assistance, with startups assistance, interesting
ferias.

Interviews and visibility for selected DMS startups: History,
foundation, CEO, Team, ask me anything...

Interesting webinars, information, concepts, snippets...

DMS startups evolution

Information created by other EU Project to give them visibility
and also interesting for our target

Figure 40. Data Market territories in TW
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Data Market Services @datamarketsvc - Dec 5
¢ 9 Answering some questions.

@ Richard Eudes, PhD @RichardEudes - Dec 4

What Does A Data Scientist Really Do? bitly/37YXVMW #bigdata,
#datascience, #datascience #ds

: Data Market Services @datamarketsvc - Dec 12

And that's a wrap! Two full days helping our startupers grow in the
#startupecosystem at #DMSBootcamp.

Thank you @5SpinLableipzig for being a great host. «

SpinLab - The HHL Accelerator and 9 others

Data Market Services @datamarketsve - Oct 16
¢ Day 3 of the #EBDVF19. Have you visited @datamarketsvc stand?

# You still got time! Go on and meet 4 amazing startups building the future
through #BigData. @ HOPUbiguitous @uhopper @vesputi @utrigg_com

bonsti“g the
data talent
of the future »»

to make it happen

: Data Market Services @datamarketsvc - Dec 3 M

T ‘Hey there! Today's @BDVA_PPP webinar is a kicker! It will help

#Startupers involved with #BigData get get investors through many useful
tips!

** When: Tuesday December 3 at 12:00 CET
+ Registration: bit.ly/34Qclry

L2 oome S mmwame

WEBINAR

Help toget investors ready

Tuesday Dec 3
12:00 CET

n.y Velin
(CEO at Answare)

v

v

v
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Data Market Services @datamarketsvc - Oct 15
Amazing growth you are surely having! Keep the good work. =

#EE

VF19 #BigData #StartupEurope #Entrepreneurship

@ Elisa Tassoni @tsslsse . Oct 15

New experiences for @uhopper at the #EBDVF19 in Helsinki! Thanks to
@datamarketsvc @zabala_eu @WeNetProject and all the people | met!

5 i =
'Y }

ture>»

to make it happen

Data Market Services @datamarketsvc - Dec 10

Get specific insights on the impact of #data driven innovations on our
society and economy, with recommendations for the #bigdata landscape
from a commercial context.

All this information courtesy of @
J347FySh

and @ONYXInSight & bit

Data Market Services @datamarketsvc - Dec 5 e

fStanup of the Week! We present to you @databoerin, who believes that
smart farming is the key to sustainable food production. ‘}"}' ‘}’
Learn more about it through here © bitly/33NpUfr

#SOTW #BigData #Sustainability

Startup
of the week

Da Databoerin

-

[ —

Figure 41. Examples of tweets during this period
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During this period this is was the activity in twitter:

TWEETS LIKES RT COMMENTS MENTIONS IMPRESSIONS ENGAGEMENT
RATE
327 346 218 8 69 745,1K 0,077%

Figure 42. Twitter activity during this period

The audience on Twitter is mostly male. Our followers mainly come from Spain and are
interested in science and tech news. For next year we will try to increase our woman
community to empower DMS startups.

Gender

62% 38%

figure 43. Twitter audience by gender

Country

Country name % of audience

Spain 26% -
Germany 10% I
Italy g |l
United Kingdom 8%
Netherlands 7%
Portugal 6%
Belgium 5%
France 4%
United States 4%
Ukraine 3%

figure 44. Twitter audience by country
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2-3tweets/day M T

figure 45. Twitter publish frequency

Interests
Interest name % of audience
Science news o9 [
Technology o9 [N
Tech news 9% [
Weather oo (NN
Dags ocoo
Space and astronomy 95% [N
Sports news 91% [
Music festivals and concerts g7 [N
Politics g4 [N
Business news and general info g2 [N
figure 46. Twitter audience interests
Evolution during this year:
Twitter Followers 34 21 25 17 18 20
Twitter Likes 38 47 44 13 201 25
Twitter Replies - - 1 2
Twitter Impressions 12.8K 36.7K 170K 66.4k 173k 59.2k
Twitter Shares 18 17 2 6 45 4
Twitter Posts 4 15 11 3 41
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Twitter Mentions

Twitter Followers
Twitter Likes
Twitter Replies
Twitter Impressions
Twitter Shares
Twitter Posts

Twitter Mentions

15 6
51 20

69.2K 46.9K

23 9
15 14
2 7

58

52
12
20
11
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22
193

48k
68
113
66

11
28

20K
19
33
11

34

9k

29
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Data Market Services

During January to April Data Market Tweets earned 227.1K impressions and this was
the top 5 tweets.

Tweets [RLEITESEN Tweets and replies  Promoted Impressions gement rate Engagemenztss I
Data Market Services @datamarketsve - Jan 14 41,057 26 0.1% e

.} eu "This project has received funding from the European . Apr 1
Union's Horizon 2020 research and innovation framework SITL T

programme under grant agreement No 825014". Opinions
are our own. RT does not mean endorsement.

Mﬁ»j‘m v!’fj*‘wﬂm S |

Promote
Data Market Services amarketsve 20,569 22 0.1%
Q The #StartupWeekend Leipzig, spanning over 3 days Link clicks
creates the basis for a company or the launch of a product in 43 Apri
54 hours. @SpinLabLeipzig will be there! Save the date 0 link clicks
and participate! #H2020 £EU pic twitter. com/SfAId4Fbt8
Promote
Data Market Services @datamarket 16,054 29 0.2% On average, you eamed 1 link clicks
'} Are you up for 3 days of non-stop tech, talks, workshops and per day
a 48-hour hackathon in Lisbon, on 21-23 March? Wait no
more and apply to @pixelscamp at pixels.camp/apply
#pixelscamp #H2020 #EU pic twitter. com/z8pCehiS0B Retweets
Promote 50 e
0 Retweets
Data Market Services @datamarketsve - Jan 21 14,821 65 0.4%
.> Today our partners are meeting in #Brussels at
(@zabala_eu premises to kick-off this new data-centric
support initiative. #acceleration #startups #data ©n average, you earned 1 Retweets
#standardisation #legal #GDPR #DataScience #SMEs per day
#PR pic.twitter.com/PakCM4yPQW
Promote
Likes
Data Market Services @datamarketsve - Jan 14 14,703 64 0.4%
.} Data Market Services is now alive! Follow us and stay tuned
to our news about how we plan to overcome the barriers to
help #SMEs and #startups succeeding on the market
#opencallsahead
Promote

figure 47. Top 5 Tweets between January and April

During April to June Data Market Tweets earned 299.1K impressions and this was the
top 5 tweets.

Tweets Tweets and replies  Promoted Impressions Engagements
Shawing 91 days with daily fre
Data Market Services @datamarketsuc - May 12 18,762 40 0.2% ne
.} ‘What a great event! The heart of tech is @thenextweb We B Jun 30
have met great people and inspiring stories. Can't wait for 0.0% engagement rate
next year. Thank you all! #TNW2019
Promote A
X ——
Data Market Services @datzmarkelsuc - Hay 22 15,964 32 0.2%
.} £ Are you a promising #datadriven #startup?
‘Would you like to be part of an international network and vast Link clicks
support? & 63 Jun 30
0link clicks.
@ Join the challenge and present your solution befare May
27th
bit ly/2Clfgcm
#thisopencallisforyou #DataMarketServices
pic twitter comys2hDNIIKG On average, you earned 1 link clicks
Promote per day
Data Market Services @datamarketsuc - May 21 14,421 24 0.2% Jun3o
.} §Hey! We're already at #FIWARE Summit. Let's visit our 0 Retweets
booth to discover how we can improve your business
through our services based on big data
o stay tuned to know what's going on during this important
event! pic_twitter com/XCrifCpfda
Promote On average, you eamed 1 Retweets
per day
Data Market Services @datamarkeisue - May 27 12,307 28 0.2% Likes
.> <BLast chance to apply!
Do you want to achieve #european recognition as a
reference in #data?
Join the challenge before tomorrow and be part of this
#opencall season.
Stay tuned to find out the chosen projects! g bit.ly/2CIfgcm On average, you eamed 3 likes per day
pic twitter. com/ZG5kt51dez
Promote
Replies

figure 48. Top 5 Tweets between April and June
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Data Market Services

During July and september Data Market Tweets earned 168.7K impressions and this

was the top 5 tweets.

Tweets [EOLENEEEN Tweets and replies  Promoted Impressions Engagements Engagement rate Engagements
sl 991 days with daily fre
Data Market Services @datamarketsve - Jul 2 16,054 19 0.1% Engagement rate
< New post! 0.4% Sep 29
Do you want to know how to enter and survive the #startup e
market? We want to share with you a #SurvivalKit! ]
Keep reading g bit ly/2KU9EKC ﬁ Y.
P readine oty Promote L“ﬁ%ﬁw‘\ Mvv:w..'ﬂ'm;mx)‘;&i‘\
Data Market Services @datzmarketsve - Jul 22 14,033 10 0.1% Link clicks
¢ @ Do you know what #GDPR stands for? Take a look at what 92 Sep2s
kind of formation our selected #startups are getting from 0link clicks
(@ercim_news to improve their business in the European
market. eu
& Gotta follow this link: bit ly/2M5H4PX
#SME #DataProtection #Entrepreneurship on e:jverage, you earned 1 link clicks
pic_twitter com/OvzztFGk1V per day
Promote
Sep29
Data Market Services @datzmarketsve - Aug 27 11,837 7 01% 0Retweets
¢ [B)Are you preparing your next pitch presentation? We give
you 5 KEY TOPICS we believe every pitch presentation to
investors should address ¢ bit.ly/30J5bZy
#Entrepreneurship #Pitching #Investors #Startup #SME
pic.twitter.com/IB0OqgHISg On average, you eamed 0 Retweets
Promote per day
Likes
Data Market Services @daiamarkeisve - Aug 20 9,294 15 0.2%
¢ QA treat for you this week: why #SME's in the digital space
should deal with managing intellectual assets. M8
Read our review on this report g bit ly/27dG5G
#European Startup
#Entrepreneurship pic.twitter.com/0hlsF2aEtN
Promote On average, you eamed 2 likes per day

During October and December Data Market Tweets earned 85.3K impressions and this

figure 49. Top 5 Tweets between July and September

was the top 5 tweets.

Tweets JELRVEWESCE Tweets and replies  Promoted

Impressions Enc

Engagements
Showing 91 days with daily frequency

Data Market Services @dzlamarketsvc - Moy 27 7,716 27 0.3% Engagement rate
o Interesting thread on trends in #BigData, #DataScience and 0.7% Dec 30
#Al for 2020, from @KirkDBorne. G 0.0% engagement rate
twitter com/KirkDBorne/sta &
Promote
Wl LA A
Data Market Services @oaiamarkeisve - Oct4 2,777 66 2.4%
.) Laura Corcuera @romifog from @Zabala_IC on the
#SouthSummit2019. g Link clicks
43 Dec30
#InnovationWorks SRR
#StartupLife pic twitter com/8TuKaxQMx3
Promote
Data Market Services @daiamarkeisvc  Oct 22 2,699 4 0.1% On average, you eamed 0 link clicks
o @ Do you think you can innovate through standards? We per day
believe it's essential for your gateway to the market.
Want to know why? Read more heregse bit ly/2JbYhoB
Dec 30
#lnnovationWorks 0 Retweets
#Entrepreneurship
#StartupEurpe
#StartuplLife pic.twitter.com/okBesfWCrk
Promote
On average, you eamed 1 Retweets
Data Market Services @datzmarkeisve - Moy 25 2,181 7 0.3% per day
'} @ Worried about data privacy in #BigData? Don't be! This
Webinar will approach a SPECIAL project on Big Data Likes
innovation and privacy-aware data protection
[FWhen: Friday November 29 at 12:00 CET
¢ Link to registration: bit ly/2KQrhTW
pic twitter. com/MyV8qrpFviK
Promote

On average, you eamed 4 likes per day

figure 50. Top 5 Tweets between October and December
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All the events related to the sector and all the events in which the partners participate
have been monitored, with the aim of encouraging interaction, increasing engagement
and increasing the community on Twitter.

T You Retweeted
ZABALA Innovation @Zzbalz IC - Oct 18 ~
# A H Las startups se redinen con grandes empresas y conocen de primera
mano las claves para que Helsinki sea referente en calidad de vida . @
utilizando #OpenData wia @IRSUSEU @edincubator @datamarketsve
@BDVA_PPP #EBDVF19 @EITDigitalAccel @EIT_Digital zabala.es/es/noticias
/he...

BOOsti

Ng th
data tajlent 9
of the fup ey

elp our startupy

figure 51. Example of tweet during an event

Data Market Services had generated different campaigns to share on Social Media
channels by the rest of the partners:

T You Retweeted

B You Retweeted . . . -
W ercim.eu @ercim_news - May 27 v

ZABALA Innovation @zabala_eu - May 27 N ERCIM ‘ Last day to applyl
- Last day to apply! === )
Are you a promising #datadriven #startup %7 would you like to be part of
an international network and vast support? Join the challenge and present

Are you a promising #datadriven #startup 4’7 Would you like to be part of
an international network and vast support? Join the challenge and

your solution before May 27th bit.ly/2Clfqcm #thisopencallisforyou present your solution before May 27th
@datamarketsvc bitly/2Clfgcm #thisopencallisforyou @datamarketsvc
Data-centric SMEs & Startups Appl Data-centric SMEs & Startups Apply

WANTED &g WANTED 4]
? 2

You and 2 others

o ] L & o] n 3 L &

T You Retweeted
Joao Fernandes @jfernandesftw - May 24 ~
% Are you a #datadriven #startup? Do you want to benefit from free services
on fundraising, acceleration, incubation, GDPR, data skills and more? &/
Apply until 27 May at index.co/program/data-m... to participate in
@datamarketsvc, an @EU_H2020 project with @brpxco contribution @

Free support for :gptv
data-centric SMEs & Startups ,.‘;; =

a8
£ 8 &

Q Lo L &

figure 52. Example of materials to promote DMS
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Data Market Services also had important presence in key events of the sector like
EBDVF, South Summit, Pixels Camp...which was covered and also promoted in TW.

e Data Market Services @datamarketsve - Oct 4 ~ T You Retweeted
v’ 3¥That's a wrap! Three amazing days for @Zabala_|IC @datamarketsvc and Big Data Value @EDVA _PPP - Oct 16 3
their Fantastic Five at the #SouthSummit2019! 8 Y eov Intense activity of #BDVe project during #
from @datamarketsvc and @edincubato
@Contiamo at @ForumVirium #SmartCities #Helsinki @EIT_Digita

Q 4 Q9 o il

figure 53. DMS presence in Events

During the South Summit 2019, DMS experimented a small yet qualified growth on
followers (+14 (7,82%) new followers), and a great level of interaction by mentioning
shareholder’s profile with their content, redirecting the attention to our profile for their
followers.

= Making people participant in whatever is happening. Video works great as a
format to get more interactions.

= Mentioning the participants to get resonance through their social media profiles.
GIFS work great as a format to get more interactions.

= , giving Data Market Service more online awareness.
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Metricool
o0

@Metricool
It seems that the official Twitter account stands out
N a2 wrngl Thoue: sacting cys o 1 right now with more than 200 tweets in the ranking
i wtie Froe 8 ¥

How will the ranking end after these 3 days of
#SouthSummit20197 3«

¥ #SouthSummit2019 TRENDING

#TOPICS

6 (7} deumanave.

metricool

o Data Market Services @datamarketsvc - Oct 4 P
V' OLIVER, what about your next steps?

o Data Market Services @datamarketsvc - Oct 2 b
V' Tomorrow we'll be back for more! @Zabala_IC @uhopper @ HOPUbiquitous

@LeanXcale @hedylalogistics

MIT

BUSINESS

figure 54. Examples of some Tweets during South Summit

So, it's important to identify that events are a good option to give visibility to the project.

Creating community. With the aim to increase the interaction in our community of social
media GIFs and images has been published in Data Market Services profiles.
Additionally, have been shared with partners to publish them in their profiles.
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Data Market Services @dztamarketsve - Jul 17 — : Data Market Services @datamarketsvc - Oct 20 v

- . . - Today is #ChecklistDay!
.. Celebrating #WorldEmajiDay, we described our services through these

icons. And now we want to see yours! #EmojiChallenge
some #freebies! #

And we want to help you keep your #5tartuplLife under control, so here: have
X

STARTUPER STYLE
WHAT DEFINES
You?

o

STARTUPER STYLE
WHAT DEFINES
You?

O Communicate expectations dearly

& L] Want some more? Follow us, send us a DM reguesting even more
dULY 1TH checklist freebies, and you will get them!™=
WORLD EMOJI DAY STARTUPER STYLE
* f WHAT DEFINES
EW i You?
= = © Passion
O Curiosity
Could you describe your f © Team leadership
startup in 3 emojis? Az O optimism
‘ O Supportive
@ o O P
Q u 0 3 o I
Data Market Services @datamarketsvc - Sep 13 v

™ Today is Computer Programmers Day, so congrats to all programmers out
there! 8 35

fSo here's a fun way to celebrate it. Are you up for a #challenge? Decode
the following message and share us your answer!

#ComputerProgrammers #Programming #Coding #CodingLife

Computer
Programmers Day

Up for a #Challenge?

Decode the message

= < p %
H 2 =

Pomoa bt
@+ ol =

Q 0 2 Y il

: Data Market Services @datamarketsvc - Nov 11 v

Join us and our startupers on the #OpenScience statement, in
commemoration of #WorldScienceDay2019.

®

. MAY THE

. .OPEN-SCIENCE

" BEWITH YOU

Q u Q 1 & if

figure 55. Examples of special creatives to create community
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* INSTAGRAM

This SMC is very important for DMS because startups are its main target, and
Instagram is a good place to find them.

Currently, Data Market Services has 89 followers and increasing.

figure 56. Instagram DMS profile

Data Market Services uses Instagram to talk about:

OPEN CALL Pushing for the annual open call

EVENTS Coverage of all interesting events: Bootcamp, Our own events,
with partners assistance, with startups assistance, interesting
ferias.

SOTW Interviews and visibility for selected DMS startups: History,

foundation, CEO, Team, ask me anything, pitch...

Data Market try to screw all the formats allowed in Instagram trying to be as much as
relevant as possible: |G Stories, Videos, Live events, photos, stickers....

All the events related to the sector and all the events in which the partners participate
have been monitored, with the aim of encouraging interaction, increasing engagement
and increasing the community on Twitter.
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want to
shake up
the
European
Industry?

g

TH
MIT

INNG ¥15 BUSINESS

!

datamarketservices = Follo

datamarketservices §§Helio, dear
start B hes o you &
filled with joy!

FROM THE

DMS TEAM

figure 57. Examples of some special formats in IG
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POSTS LIKES COMMENTS SAVED SHARE REACH ENGAGEMENT RATE

60 229 19 6 10 1,632 16%

figure 58. IG main statistics

STORIES REACTIONS REACH

79 22 11,282

figure 59. |G Stories main statistics

M T W TH F 5 5U

figure 60. IG posting frequency

All the events related to the sector and all the events in which the partners participate
have been monitored, with the aim of encouraging interaction, increasing engagement
and increasing the community on Instagram.

Specially during the South Summit 2019, DMS experimented a small yet qualified
growth on followers (+6 (8,10%) new followers)

= Making spontaneous and eye-catching posts and add mentions and hashtags to
gain interaction with users who are talking/posting about the same thing.

= Retransmission of the most relevant events add mentions and hashtags to gain
interaction with users who are talking/posting about the same thing.

STORIES REACTIONS MENTIONS REACH IMPRESSIONS
104 11 2 4,247 5,936

figure 61. IG Stories during South Summit



Q} Data Market Services

D 5.6 - Annual Communication
and Dissemination Report v1

Your customers will be the
most loyal ambassadors,
creating an active community.

figure 62. Examples of Stories during South Summit

Instagram Followers

Instagram # Posts

33

Instagram
Comments

Instagram Likes

112

Instagram Stories
views

22 - 204 -

Instagram Reach

Instagram Followers

Instagram # Posts

Instagram
Comments

3

2 2 2

Instagram Likes

36

21

22 7 21 8

Instagram Stories
views

65

110

119 7.727 118 632

Instagram Reach

340

239

121 220 400 250

figure 63. Growth of IG community and main statistics
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= FACEBOOK

Facebook profile was created to reach especially eastern Europe. And DMS wants to
reach the greater number of startups from different countries. This account shares
similar information to the one posted on Twitter.

Currently, Data Market Services has 51 followers and increasing. For next year we will

try to increase this community.

%‘ q}» Data Market Services

Serazee

De Databoerin

&

figure 64. Facebook Profile

Data Market Services uses Facebook to talk about:

DATA MARKET What we do, services offered to Startups about acceleration,
support, communication, investment, legal, technical and data
advice. Mentors (ask me anything)

OPEN CALL Pushing for the annual open call

EVENTS Coverage of all interesting events: Bootcamp, our own events,
with partners assistance, with startups assistance, interesting
ferias.

SOTW Interviews and visibility for selected DMS startups: History,

foundation, CEO, Team, ask me anything...

KNOWLEDGE Interesting webinars, information, concepts, snippets...
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SUCCESS DMS startups evolution
STORIES

EU PROJECTS Information created by other EU Project to give them visibility
and also interesting for our target

POSTS LIKES SHARES REACH ENGAGEMENT RATE

79 63 17 3,436 2,33%

figure 65. Facebook main statistics

M T W TH F S suU

figure 66. FB posting Frequency
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Data Market Services Data Market Services s

Data tark
P . ¥ Our Startup of the Week today s PriceFlux net, with the mission to help
v "G eCommerce businesses 1o better track and analyze pricing data for their
Sl b i business strategy. & al Dala Marke! Servicesc standl
503 1 00 B S0 AR 03 BECRSAR BOX EveTyone!

Vespuli is also presenting their idea al the #EBDVF 19 in Helsink. Find them

Leam more about this fast and easy integration through this link
bit ly2WOFUte

DPEN SCIENCE Startup
of the week

RESPONSABILITY

Priceflux
J\}\‘Priceﬂux

onl

OPEN SCIENCE | OPEN SCIENCE

o
p Oc . e vesputi.com
o e gusen 0 Comentar & Comparie @~
[+lv3 4 voces compartide o> e
Data Market Services ‘} Data Market Services
31 de julio - & 31 de julio - @
Hello there! We ask you to support Data Market Services web on the On June, Data Market Services hosted the workshop "Data-driven
EUregistry EU Web Awards 2019. #2019euWA business models” at the Big Data Value Public Private Partnership Summit
§+ The process is aimost over! Look for us at webawards.eurid.eu for the European Big Data Communtty.
webawards eurid eu and give us your vote as best #doteu web of the year /- Read more about our goal to transform the European #startup
B E and  bit Iy/2ZnpieO

o

ataMarketServices.eu

VOTE FOR US AT
2019 .EU AWARDS

ZABALAEU
Data Market Services at the Big Data Value Public Private
Partnership Summit

DATAMARKETSE EU ©0: 1 vez compartido

Data Market Services e
¢ 12 de noviembre - G

00 2 , Learn more about Digital Innovation Hubs and how this entrepreneur
‘ecosystem aim fo create the best conditions for durable success for
startupers like you. ¥

.} Data Market Services Just follow this link

3 de diciembre alas 10:50 - G 7 e | T
BirHey there! Today's webinar is a kicker! It will help Startupers involved
with Big Data get get investors through many useful tips!
““When: Tuesday December 3 at 12:00 CET
'Registration: bit.ly/34Qciry

&= sl Damavawe

DATAMARKETSERVICES EU
Data Market Services — Data Market Services
DataMarketServices (DMS), is a H2020 coordination and support action

WEBINAR

Help to get investors ready o Me gusta (I Comentar > Compartir @~

Tuesday.
42:00°CET

Tonny Velin
(CEQ at Answare)

o Me gusta (D Comentar A> Compartir ¢~

figure 67. Examples of FB posts
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The audience on Facebook is mostly male around 25-34 years. Our followers mainly
come from Netherlands and Romania. The most interesting content was about hedyla.

Man @ @® Woman

48% " 42%

% —----—

1317 18-24 2534 35-44

figure 68. Facebook audience by gender and age

Audience per Country

Netherland 202
Romania 30
Ucrainia 23
Germany 13
Spain 13
Portugal 8
Belgium 3
Italy 3
Letonia 2

figure 69. Audience across Europe

Evolution of FB

Facebook Followers - - > - - -

Facebook # Posts - 20 1 - 6 1
Facebook Likes - 4 4 1 3 3
Facebook Shares - 2 - - 1 1
Facebook Reach - 325 34 - 171 456
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Facebook Followers 4 1 3 3 41 45
Facebook # Posts 15 9 8 15 12 5
Facebook Likes 6 4 15 23 14 2
Facebook Shares 3 1 2 7 4 |-

Facebook Reach 1.147 232 358 699 489 303

1122019
10122019
051122016
Oj‘" 2201%
oWVI22019
202019

2012019

“'A"ﬂf
of forthe

B Qce

— 30020

— &
, Startug

Thet e
Webd

Moy
Ters!

— ‘-t_'(
of ouw
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L=

>
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figure 70. Most interesting posts
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= YOUTUBE

Youtube has been created more for an internal usage than public, as the other social
media profiles. This network is mostly exclusive for the webinars. All webinars are
recorded and, as it is explained on 3.1.1 Services Portal, upload to Youtube and linked
to the services portal, allowing access to the 50 startups to watch it if they couldn’t
attend.

Currently, Data Market Services has 4 suscribers and 262 views and increasing.

figure 71. Youtube channel



Q Data Market Services D 5.6 - Annual Communication
and Dissemination Report v1

c. INTERNAL COMMUNICATION

Social media is an optimum tool to keep the DMS community informed. Anyway;, it is
needed a more direct communication to reach 50 startups, focusing to not miss
anything. This year there were two different types of internal communication:

i. WITH STARTUPS

* NEWSLETTER

E-mail newsletters are sent each 15 days, only for the selected startup, to help them to
stay tuned on the project activities: webinars, events, latest news...

latest news! ALIBUST 19

W shack.

[ " How o piteh IETEH r'IE'I"-"Er

figure 72. DMS Startup newsletter

Slush 208 Underatanding
CIPA
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During the period established between June 15 to December 31, 11 newsletters have
been sent.

The first one was to let the startups know in which category were selected: validating,
scaling or establishing. Besides the information of the first services taught.

After that point, the following newsletter sent have been the same for all the startups,
keeping the same structure: header, introduction, next webinars, past webinars,
promotion, content and news.

These newsletters have an average of 80 — 150 visualizations. The number of views is
bigger than the number of e-mails because if a subscriber opens the newsletter several
times, it will generate several views. Therefore, it is normal for the number of views to
be greater than the number of emails sent.

The platform used to send these e-mails is Mailrelay.

Sent emails Impressions Clicks
1-15 July 62 75 35
15-31 July 62 160 67
1-15 August 61 110 35
15-31 August 61 103 34
1-15 September 59 88 17
15-30 September 59 50 15
1-15 October 59 50 14
15-31 October 59 47 10
1-15 November 59 31 10
15-30 November 59 45 10
1-15 December 59 36 11

figure 73. Newsletter main statistics
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» LINKEDIN

To stablish more closer relationship with startups a LinkedIn private group was created.

Currently, the group has 44 members and 40 post published.

figure 74. Startup Linkedin group

The 50 startups are not represented on the group but the most yes. For the next open
call we will try to enrol all the startups from the very beginning.

. - . @ Albert Sierra Bafén - 2°

Hey DMS; Hey DMSE Startups! <

ATODAY we are going to carry out the webinar session sbout “Creativity & Onfine

advertizing ~ at 12:00 PM CET o MErmEs Last day to apply for 2 booth at the Big Data Valee Forum in Hekink! 14-16 0CT
2019

er traduccidn

Creativity & Online advertizing - DMS Ver traduccidn
coargbinar.c o:

Crﬁ Recomendar [] Comentar

52 gl primaro an comantar asto

0

Crﬁ Recomendar [E] Comentar

% @l primaro an raaccionar

figure 75. Example of post at Linkedin group
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= SLACK

Slack is essentially a chat room for companies, designed to replace email as the
primary method of communication and sharing. Its workspaces allow to organize

communications by channels for group discussions and allows for private messages to
share information, files, and more all in one place.

This platform is used as another channel to be in touch with the selected Startups. For
now 78 users are involved.

oe o O
a & %
I

Hello!

Data Market S... adms2019-webinar

T @ Hi @chamnel i WE ARE ON AR Joso Aroso { Co Founder & CEO of Advertio ) is sharing s experience , Wednesdan 27 November oy, i, com ey

Thursday, 28 Nevember

@ CarlotaGlosss
= Hey @channel ||

&TODAY we are going to carry out the webinar session about "Creativity & Online advertising * at 12:00 PM CET

ndscape and how creativity could help to Improve your business.

& dms2019-webinar Carlota
= Hey @channel 1] Dor't miss at 12:00 PM TODAY'S webinars; you are in time to register [ill
Monday, 16 Decambar

@ CarotaGilos
= Hey @channel
We hope you have 2 good

T ITOMORROW we wi
Date and time: 174

session about “Effectiveness & Digital Design”
12:00 PM CET to 1:30 PM CET.
business and how

Vou are stil in time to register || https:fat

Tuesday, 17 Decomber

@ Carlota Gl oe
- Hey @channel 2

#ropav

lon about "EMfectiveness & Digital Design * at 12:00 PM CET
The webinar

JOINUS

figure 76. Slack with Startups

ii. WITH THE CONSORTIUM

= SLACK

This platform is especially used to be in touch with the other WPs. Each one has their
own channel. WP5 is in charge of inform the other WPs about all the communication
activities, remember them when and what report related to their activities, etc.
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d. DISSEMINATION MATERIAL

To complement and enhance the communication strategy, WPS creates several
materials to be used in different events and activities. The variety of these materials is
wide, and not only digital:

I. OPEN CALL

Pieces for Social Media were created to announce the
Open Call on the social media profiles of the project. They
were static and animated, and also in video pills.

Besides a motion graphic video that is available on DMS
youtube channel, here. Open Call 2019

for data-centric SMEs
& Startups

>

Data Market Services

figure 77. Open call kit

Il. STARTUP OLE

In March DMS Project was in Startup Olé with our partner Zabala. A flyer to promote
the project during the event was created and more than 50 were delivered.

Zak~ pports
entr leurs,
fartu/v +SMEs

0l

figure 78. Materials produced for Strartup Olé


https://www.youtube.com/watch?v=MT-CVhLrSUM
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figure 79. Materials produced for Strartup Olé

iii. PIXELS CAMP

Also in March DMS Project was in Pixels Camp with our partner Bright Pixel presenting
the project to the startups involved.

DATA MARKET SERVICES
OFEM CALL. APFLY NOM

@zbdo Ogily Soufipon Ck2* TR

werow

,rpx.com

figure 80. Activity During Pixels Camp
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iv. TNW
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Before and after TNW, the most important event for the project, some pieces were
created to: promote our presence in TNW Event, announce the startups invited to
come with us and present their work in our booth. Also a both was created and some
merchandising to make awareness about the project.

Data Market Services @datamarketsve - May 15

Last week we were a
@sensei, @aerialsco
@BesureOnline, @v

you all!

#DataMa

t @tnwi in good company: our first selected startups
treeAl, @xo_research, #priceflux,
0, @LeanXcale, @0ctagon_Careers. Thank

Thank
you!

Data Market Services

s See you
™ . next year!

o~
Data Market Services

Data Market Sarvices

figure 81. Materials produced for TNW
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v. EBDVF

During the last edition of EBDVF in Helsinki, DMS was there with four of the startups
selected on this Open Call. Our booth gave them the opportunity of taking part on the
event and present their projects. Also DMS had the opportunity of stablish relationships
with other EU projects in the data ecosystem. All this even was promoted and
disseminated via soc

B0 osting the
data talel'lt
of the future>»

artups to make it happen

Meet our selected Startups

D Trigg
Consulting Helping to
services to provide insight
out of your data

enable loT-based
solutions

Stay tuned for

our next open call s UHOPPER
s Boosting Creating value Y""‘““
the data talent - outof data The key to the
Smart City

of the future »

through public
transport

Bogsting the dota taent of the future

Data Market Services @datamarketsvc - Oct 14 v
Last minute! @HOPUDbiquitous is pitching their idea to @IBM, @nokia and
DEITDIigitalAccel at #EBDVF19 in Helsinki. Way to go, guys! }

@BDVA_PPP #BigData #Entrepreneurship #5tartup

Meet
our Startups
at EBDVF

figure 82. Materials produced for the EBDVF



¢ Data Market Services D 5.6 - Annual Communication
and Dissemination Report v1

vi. SOUTH SUMMIT

South Summit was the most relevant event for the project this year. We was there with
our partner Zabala and other EU projects sharing our booth. Some of our startups had
the oppportunity of being there promoting their work.

We developed the Booth, and also social media coverage and materials to promote the
project and the event.

Data Market Services @datamarketsvc - Oct 4 v
¢ Last chace to spin! Find us at the @Zabala_|IC booth #48 at the
#SouthSummit19. W iy e

#SeizeTheDay
#Entrepreneurship
#StartupEurope
#lnnovationWorks

i

04 r

figure 83. Materials Produced for Suummif

vii. DIGITAL DAYS

During the year WP5 have selected some international days related to the digital,
startups or data world, such as Computer Programmers Day, Checklist Day, Open
Sience day... and created special content:

STARTUPER STYLE
WHAT DEFINES
YOU?
() Passion
O Curiosity
Up for a #Challenge? O Team leadership
O Optimism
O Suppore
O Persistent
O Forward-looking
© competitive
conscious
taker
sh energy
lexible
onfident
n from failure
ching

0 Data Market Services
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“

MAY THE OPEN SCIENCE

OPEN SCIENCE MY DEAR
BE-WITH YOU WATSON

N

November 10"

#OPENSCIENCE
™ #OPENSCIENCE #OPENSCIENCE

figure 84. Materials Produced for special days

viii. STARTUPS PORTFOLIO

At the end of this year WP5 have compiled all the information that the startups have
shared with the projects and layout it in a booklet portfolio. It is created for an online
usage for now with the possibility to adapt for printing.

Know more about the Startups
involved in our 2019 Open Call

Data Market Services

figure 85. Startup booklet
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Scaling.
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[
N

Artificial Intelligence AdVeerif.ai
for Ad Verification

Adveritai

safe andl brands' eputaton pristine. Validating.

figure 86. Startup booklet

ix. DMS BOOTCAMP

To complete this year we have organized a Bootcamp for 8 selected startups in Spinlab
offices in Leipzig. For that matter an additional brand identity was developed and some
materiales were printed to dress up the event:

= Flags

= Posters

= Vinyls

= Tote Bags
= Notebooks
= Pens

= Stickers

g

Pablo Smith

figure 87. Materials produced for DMS Bootcamp
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figure 88. Materials produced for DMS Bootcamp
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x. VIDEO

As part of the WP5 tasks we have created some videos to support the project and the
startups:

= 2019 Open Call - view
= 2019 project summary (WIP)
= 8 videos about each startup (WIP) — Screenshots below

Il » ) oo1/026 o i o
figure 89. Open Call 2019 video



https://www.youtube.com/watch?v=XzAVmEDde5I
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figure 90. Success Stories
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e. MEDIA

During this first year not enough efforts had been done in media contacts. Two press
kits were sent at the beginning of the year. One of them was published in one of the
most important digital newspapers in Spain.

CincoDias EFATe moeraetrs

= Compafiias Mercados Economia MiDinero Formma [ Cotizaciomes

AcTUALIDAD  [RRd

Companias

Data Market Services,
catalizador europeo de las
‘'startups’ durante The Next —

e
Web Conference

* Durante dos dias se 4n startups de s to
con artificial, salud, data retail, ciber
seguridad y smart building

f ¥ in Ir a comentarios

AT 20 1821 R

Newsletter
Los proximos dias 8 y 9 de mayo tendra lugar en Amsterdam
la préxima edicién de The Next Web Conference; auténtico
centro europec del mundo startup. Un evento que dala
oportunidad a sus participantes de tratar con InVersores v
mentores para dar un paso més en el futuro de su empresa.

Dentro de este espacio se encontrara, entre otros, Data
Market Services. Un proyecto financiade por la Comisién
Europea que surge como una excelente iniciativa para
cambiar el contexto en Europa, fomentar el espiritu
empresarial v lanzar alas empresas emergentes alos
mercados internacionales. El objetivo principal del proyecto
es transformar el ecosistema europeo superando las
barreras que puedan tener startups v Pymes que tengan su
modelo de negocio centrado en la utilizacién de Datos

El ADN del proyecto Data Market Services, al servicio de las
startups, queda claramente reflejado en el espacio con el que
contara dentro de The Next Web donde las diez primeras
startups seleccionadas para el programa podran tener
visibilidad durante el evento.

Alolargo del jueves 8, en el booth C6, se presentarn:
Octagon Careers, LeanXcale, BeSure Healtheare, Vesputi'y mEATEETAS

NVISO. Y el viernes 8: Sensei, Aerialscoop, Priceflux, Recapitulando sobre 2019
20Tree.aiy Xoresearch. ymirando a 2020

La relacién entre The Next Web y Data M:
The

et Services no se

queda Gnicamente en este ex eb es uno de

los partners que conforman el proyecto Data Market {'

Services promocionando el desarrollo de las startups. ‘*\ —/§/‘
Destacar su plataforma hermana Index.co, cuya finalidad se - T
centra en conectar startups, marcas corporativas e B T f/\g

inversores. Se est4 utilizando como medio parala
convocatoria abiertaenla que D'Jedeﬂ participar startups v

DYMEs relacionadas con el Data dentro del Ambito eurcpeo. Erscgpule L

figure 91. Press release published

Additionally, the partners have pushed in their markets to give visibility to the project:
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04/02/2019 ZABALA Cordis Wire Press release after kick-off  https://cordis.europa.eu/news/rcn/130712_en.html
05/02/2019 TNW Press Kit NL Kick-off https://eudms.pr.co/
http://business-review.eu/business/spherik-accelerator-and-
Business international-partners-launch-first-european-acceleration-
14/02/2019 SPK Review Romania Press release after kick-off programme-for-data-centric-startups-196602

https://www.startupcafe.ro/idei-si-antreprenori/accelerator-
14/02/2019 SPK Startup Cafe Romania  Press release after kick-off afaceri-cluj-spherik-startup-date.htm

https://start-up.ro/romanii-de-la-spherik-lanseaza-un-
14/02/2019 SPK start-up.ro Romania Press release after kick-off accelerator-european/

https://www.businesscover.ro/spherik-accelerator-lanseaza-
un-program-de-accelerare-european-alaturi-de-parteneri-din-
14/02/2019 SPK Business Cover Romania  Press release after kick-off ue/

http://www.romaniapozitiva.ro/romania-internationala/150-de-

Romania startup-uri-europene-vor-fi-accelerate-in-3-cohorte-in-
14/02/2019 SPK Pozitiva Romania  Press release after kick-off perioada-2019-2021/
https://www.europebreakingnews.net/2019/02/spherik-
Europe accelerator-and-international-partners-launch-first-european-
14/02/2019 SPK Breaking News Romania  Press release after kick-off acceleration-programme-for-data-centric-startups/

http://www.portugalglobal.pt/PT/PortugalNews/Paginas/New
AICEP Portugal Detail.aspx?newld=%7B1DD36CF2-B364-47ED-BE7D-
14/02/2019 BRPX Global Portugal Press release after kick-off F7B232D97CBD%7D



https://cordis.europa.eu/news/rcn/130712_en.html
https://eudms.pr.co/
http://business-review.eu/business/spherik-accelerator-and-international-partners-launch-first-european-acceleration-programme-for-data-centric-startups-196602
http://business-review.eu/business/spherik-accelerator-and-international-partners-launch-first-european-acceleration-programme-for-data-centric-startups-196602
http://business-review.eu/business/spherik-accelerator-and-international-partners-launch-first-european-acceleration-programme-for-data-centric-startups-196602
https://www.startupcafe.ro/idei-si-antreprenori/accelerator-afaceri-cluj-spherik-startup-date.htm
https://www.startupcafe.ro/idei-si-antreprenori/accelerator-afaceri-cluj-spherik-startup-date.htm
http://start-up.ro/
https://start-up.ro/romanii-de-la-spherik-lanseaza-un-accelerator-european/
https://start-up.ro/romanii-de-la-spherik-lanseaza-un-accelerator-european/
https://www.businesscover.ro/spherik-accelerator-lanseaza-un-program-de-accelerare-european-alaturi-de-parteneri-din-ue/
https://www.businesscover.ro/spherik-accelerator-lanseaza-un-program-de-accelerare-european-alaturi-de-parteneri-din-ue/
https://www.businesscover.ro/spherik-accelerator-lanseaza-un-program-de-accelerare-european-alaturi-de-parteneri-din-ue/
http://www.romaniapozitiva.ro/romania-internationala/150-de-startup-uri-europene-vor-fi-accelerate-in-3-cohorte-in-perioada-2019-2021/
http://www.romaniapozitiva.ro/romania-internationala/150-de-startup-uri-europene-vor-fi-accelerate-in-3-cohorte-in-perioada-2019-2021/
http://www.romaniapozitiva.ro/romania-internationala/150-de-startup-uri-europene-vor-fi-accelerate-in-3-cohorte-in-perioada-2019-2021/
https://www.europebreakingnews.net/2019/02/spherik-accelerator-and-international-partners-launch-first-european-acceleration-programme-for-data-centric-startups/
https://www.europebreakingnews.net/2019/02/spherik-accelerator-and-international-partners-launch-first-european-acceleration-programme-for-data-centric-startups/
https://www.europebreakingnews.net/2019/02/spherik-accelerator-and-international-partners-launch-first-european-acceleration-programme-for-data-centric-startups/
http://www.portugalglobal.pt/PT/PortugalNews/Paginas/NewDetail.aspx?newId=%7B1DD36CF2-B364-47ED-BE7D-F7B232D97CBD%7D
http://www.portugalglobal.pt/PT/PortugalNews/Paginas/NewDetail.aspx?newId=%7B1DD36CF2-B364-47ED-BE7D-F7B232D97CBD%7D
http://www.portugalglobal.pt/PT/PortugalNews/Paginas/NewDetail.aspx?newId=%7B1DD36CF2-B364-47ED-BE7D-F7B232D97CBD%7D
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https://www.pinmagazine.ro/event/spherik-accelerator-

21/02/2019 SPK PIN Magazine Romania  Press release after kick-off lanseaza-primul-program-de-accelerare-european/
SMART
INFRASTRUCTURE HUB
19/03/2019 SpinLab  Newsletter Germany  News https://smartinfrastructurehub.com
Smart SpinLab Accelerator https://www.eventbrite.com/e/spinlab-smart-infrastructure-
Infrastructure Mentors Day and Smart hub-community-party-tickets-
Hub Community Infrastructure Hub 54407903504 ?utm_content=buffer03e3b&utm_medium=soci
21/03/2019 SpinLab  Party Germany  Networking al&utm_source=twitter.com&utm_campaign=buffer

https://observador.pt/2019/04/01/bright-pixel-integra-
01/04/2019 BRPX Observador Portugal 1st call for applications consorcio-europeu-de-apoio-a-startups-de-dados/

https://www.pcguia.pt/2019/04/bright-pixel-europeu-data-
01/04/2019 BRPX PC Guia Portugal 1st call for applications market/

http://linktoleaders.com/bright-pixel-integra-consorcio-
02/04/2019 BRPX Link to Leaders Portugal 1st call for applications europeu-apoio-startups-dados/

https://eco.sapo.pt/2019/04/02/bright-pixel-integra-consorcio-

02/04/2019 BRPX ECO Portugal 1st call for applications europeu-de-apoio-a-startups-de-dados/

Google Campus https://datapitch.eu/news/new-startups-meet-new-
02/04/2019 SOTON London UK Press release open call challenges-as-data-pitch-launches-its-second-accelerator/

StartupWeeken https://drive.google.com/file/d/1V5sMtZnXtEdLYHsHrROv4w
07/04/2019 SPINLAB d Leipzig Germany  1st call for applications dbjfsJiAl1/view?usp=sharing

EASME DMS presented in EASME

11/04/2019 SOTON Brussels UK workshop https://www.digitalsme.eu/skills_publications/



https://www.pinmagazine.ro/event/spherik-accelerator-lanseaza-primul-program-de-accelerare-european/
https://www.pinmagazine.ro/event/spherik-accelerator-lanseaza-primul-program-de-accelerare-european/
https://smartinfrastructurehub.com/
https://www.eventbrite.com/e/spinlab-smart-infrastructure-hub-community-party-tickets-54407903504?utm_content=buffer03e3b&utm_medium=social&utm_source=twitter.com&utm_campaign=buffer
https://www.eventbrite.com/e/spinlab-smart-infrastructure-hub-community-party-tickets-54407903504?utm_content=buffer03e3b&utm_medium=social&utm_source=twitter.com&utm_campaign=buffer
https://www.eventbrite.com/e/spinlab-smart-infrastructure-hub-community-party-tickets-54407903504?utm_content=buffer03e3b&utm_medium=social&utm_source=twitter.com&utm_campaign=buffer
https://www.eventbrite.com/e/spinlab-smart-infrastructure-hub-community-party-tickets-54407903504?utm_content=buffer03e3b&utm_medium=social&utm_source=twitter.com&utm_campaign=buffer
https://observador.pt/2019/04/01/bright-pixel-integra-consorcio-europeu-de-apoio-a-startups-de-dados/
https://observador.pt/2019/04/01/bright-pixel-integra-consorcio-europeu-de-apoio-a-startups-de-dados/
https://www.pcguia.pt/2019/04/bright-pixel-europeu-data-market/
https://www.pcguia.pt/2019/04/bright-pixel-europeu-data-market/
http://linktoleaders.com/bright-pixel-integra-consorcio-europeu-apoio-startups-dados/
http://linktoleaders.com/bright-pixel-integra-consorcio-europeu-apoio-startups-dados/
https://eco.sapo.pt/2019/04/02/bright-pixel-integra-consorcio-europeu-de-apoio-a-startups-de-dados/
https://eco.sapo.pt/2019/04/02/bright-pixel-integra-consorcio-europeu-de-apoio-a-startups-de-dados/
https://datapitch.eu/news/new-startups-meet-new-challenges-as-data-pitch-launches-its-second-accelerator/
https://datapitch.eu/news/new-startups-meet-new-challenges-as-data-pitch-launches-its-second-accelerator/
https://drive.google.com/file/d/1V5sMtZnXtEdLYHsHrR0v4wdbjfsJiAl1/view?usp=sharing
https://drive.google.com/file/d/1V5sMtZnXtEdLYHsHrR0v4wdbjfsJiAl1/view?usp=sharing
https://www.digitalsme.eu/skills_publications/
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figure 92. Media impacts

http://www.diez.md/2019/04/24/ai-dezvoltat-un-start-afla-

24/04/2019 SPK diez.md Moldova Press release open call cum-poti-participa-la-un-program-de-accelerare-european/
https://start-up.ro/program-european-de-accelerare-pentru-
25/04/2019 SPK start-up.ro Romania  Press release open call startupuri-care-lucreaza-cu-date/
25/04/2019 SPINLAB HHL Accelerate Germany  1st call for applications https://accelerateconference.hhl.de/
Data Market Services,
catalizador europeo de las
'startups’ durante The Next https://cincodias.elpais.com/cincodias/2019/05/07/companias
08/05/2019 Ogilvy Cinco dias Spain Web Conference /1557248471 193033.html
Final boarding call for http://www.big-data-value.eu/final-boarding-call-for-data-
17/05/2019 Ogilvy BDV PPP Data Market Services! market-services/
Sonae Public https://newsletters.sonae.pt/whats-on/article/whats-sonae-
Affairs newsletter-may19/sonae-ims-startup-accelerator-joins-
newsletter consortium-data-market-
(BRPX parent services?code=NTMhM{MOODghNmFmYzBIZTNIM2NiZDQ2
22/05/2019 BRPX company) Portugal 1st call for applications MmNmMMGQ2N]EXN2EWMWMxN2Q=
Sonae Public
Affairs
newsletter
(BRPX parent DMS startup at TNW https://newsletters.sonae.pt/whats-on/whats-sonae-newsletter-
22/05/2019 BRPX company) Portugal Conference may19
Smart City
Solutions
Newsletter & Smart City Solution https://smartcitysolutions.eu/de/geschaeftsmodelle-fuer-

12/08/2019 SPINLAB Press

Germany

Startup Session

staedte-der-zukunft-gesucht



http://diez.md/
http://www.diez.md/2019/04/24/ai-dezvoltat-un-start-afla-cum-poti-participa-la-un-program-de-accelerare-european/
http://www.diez.md/2019/04/24/ai-dezvoltat-un-start-afla-cum-poti-participa-la-un-program-de-accelerare-european/
http://start-up.ro/
https://start-up.ro/program-european-de-accelerare-pentru-startupuri-care-lucreaza-cu-date/
https://start-up.ro/program-european-de-accelerare-pentru-startupuri-care-lucreaza-cu-date/
https://accelerateconference.hhl.de/
https://cincodias.elpais.com/cincodias/2019/05/07/companias/1557248471_193033.html
https://cincodias.elpais.com/cincodias/2019/05/07/companias/1557248471_193033.html
http://www.big-data-value.eu/final-boarding-call-for-data-market-services/
http://www.big-data-value.eu/final-boarding-call-for-data-market-services/
https://newsletters.sonae.pt/whats-on/article/whats-sonae-newsletter-may19/sonae-ims-startup-accelerator-joins-consortium-data-market-services?code=NTMhMjM0ODghNmFmYzBlZTNlM2NiZDQ2MmNmMGQ2NjExN2EwMWMxN2Q=
https://newsletters.sonae.pt/whats-on/article/whats-sonae-newsletter-may19/sonae-ims-startup-accelerator-joins-consortium-data-market-services?code=NTMhMjM0ODghNmFmYzBlZTNlM2NiZDQ2MmNmMGQ2NjExN2EwMWMxN2Q=
https://newsletters.sonae.pt/whats-on/article/whats-sonae-newsletter-may19/sonae-ims-startup-accelerator-joins-consortium-data-market-services?code=NTMhMjM0ODghNmFmYzBlZTNlM2NiZDQ2MmNmMGQ2NjExN2EwMWMxN2Q=
https://newsletters.sonae.pt/whats-on/article/whats-sonae-newsletter-may19/sonae-ims-startup-accelerator-joins-consortium-data-market-services?code=NTMhMjM0ODghNmFmYzBlZTNlM2NiZDQ2MmNmMGQ2NjExN2EwMWMxN2Q=
https://newsletters.sonae.pt/whats-on/article/whats-sonae-newsletter-may19/sonae-ims-startup-accelerator-joins-consortium-data-market-services?code=NTMhMjM0ODghNmFmYzBlZTNlM2NiZDQ2MmNmMGQ2NjExN2EwMWMxN2Q=
https://newsletters.sonae.pt/whats-on/whats-sonae-newsletter-may19
https://newsletters.sonae.pt/whats-on/whats-sonae-newsletter-may19
https://smartcitysolutions.eu/de/geschaeftsmodelle-fuer-staedte-der-zukunft-gesucht
https://smartcitysolutions.eu/de/geschaeftsmodelle-fuer-staedte-der-zukunft-gesucht
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f. DISSEMINATION ACTIONS

Between January 2019 and December 2019 there were several dissemination actions
and external actions covered by consortium partners.

Social media and website updates were the most used type of dissemination works,
apart from their internal tools.

SpinLab - The HHL Accelerator

e
) o Seguir ) v
@SpinLableipzig

Bright Pixel
\ g 12 de marzo - G
A big thanks to Data Market Services for helping us rock Insert Coin Live at
Pixels Camp!

Our own @DigitalProcess pitching the
@datamarketsvc initiative today at

#SmartInfrastructureHub Are you a data
centric #startup or #SME? Apply now for free
growth services index.co/program/data-m...
#DatamarketServices #H2020 #EU

THANK YOU
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figure 93. Examples of partner dissemination
Partner dissemination activities:

ZABALA Social Media 01/31/2019 | View
ZABALA Social Media 03/25/2019 | View
ZABALA Social Media 03/25/2019 | View
ZABALA Social Media 03/26/2019 | View
ZABALA Social Media 03/26/2019 | View
ZABALA Social Media 03/27/2019 | View
ZABALA Social Media 03/28/2019 | View
ZABALA Social Media 01/04/2019 |View
ZABALA Social Media 07/05/2019 | View
ZABALA Social Media 05/09/2019 | View
ZABALA Social Media 05/10/2019 | View
ZABALA Social Media 05/20/2019 | View
ZABALA Social Media 05/22/2019 | View
ZABALA Social Media 05/27/2019 | View
ZABALA Social Media 10/14/2019 | View



https://twitter.com/zabala_eu/status/1090967155926069248
https://twitter.com/zabala_eu/status/1110161321901871105
https://twitter.com/zabala_eu/status/1110182504189837312
https://twitter.com/zabala_eu/status/1110458321641852929
https://twitter.com/zabala_eu/status/1110547451218460673
https://twitter.com/zabala_eu/status/1110869059212587008
https://twitter.com/zabala_eu/status/1111189521432018944
https://twitter.com/zabala_eu/status/1112643624267890688
https://twitter.com/zabala_eu/status/1125777557079695360
https://twitter.com/zabala_eu/status/1126394790990569472
https://twitter.com/zabala_eu/status/1126783137713983490
https://twitter.com/zabala_eu/status/1130435914159804416
https://twitter.com/zabala_eu/status/1131155783553568768
https://twitter.com/zabala_eu/status/1132963609322168321
https://twitter.com/zabala_eu/status/1183731403072180225
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ZABALA Social Media 10/18/2019 | View
ZABALA Social Media 23/01/2019 | View
ZABALA Social Media 28/01/2019 | View
ZABALA Social Media 29/01/2019 | View
ZABALA Social Media 02/05/2019 | View
ZABALA Social Media 02/11/2019 | View
ZABALA Social Media 03/20/2019 |View
ZABALA Social Media 29/01/2019 | View
ZABALA Social Media 03/25/2019 | View
ZABALA Social Media 03/25/2019 | View
ZABALA Social Media 03/26/2019 |View
ZABALA Social Media 03/26/2019 | View
ZABALA Social Media 03/27/2019 | View
ZABALA Social Media 03/28/2019 | View
ZABALA Social Media 24/04/2019 | View
ZABALA Social Media 05/02/2019 | View
ZABALA Social Media 05/08/2019 | View
ZABALA Social Media 05/09/2019 | View
ZABALA Social Media 05/10/2019 | View
ZABALA Social Media 05/15/2019 | View
ZABALA Social Media 05/15/2019 | View
ZABALA Social Media 05/20/2019 | View
ZABALA Social Media 06/14/2019 |View
ZABALA Social Media 09/26/2019 | View
ZABALA Social Media 10/14/2019 | View
ZABALA Social Media 10/14/2019 | View
ZABALA Social Media 10/15/2019 | View
ZABALA Social Media 10/15/2019 | View
ZABALA Social Media 10/18/2019 | View
ZABALA Social Media 10/24/2019 | View
ZABALA Social Media 10/28/2019 | View
ZABALA Website 19/03/2019 | View
ZABALA Website 18/02/2019 | View
ZABALA Website 24/04/2019 | View
ZABALA Website 25/01/2019 | View
ZABALA Website 14/05/2019 | View
ZABALA Website 2019-05-08 | View
ZABALA Website 26/03/2019 | View
ZABALA Website 2019-05-09 |View
ZABALA Website 2019-05-02 |View
ZABALA Website 22/01/2019 | View
ZABALA Website 17/06/2019 | View
ZABALA Website 2019-01-01 | View
ZABALA Website 18/02/2019 | View
ZABALA Website 26/03/2019 | View
ZABALA Website 14/05/2019 | View
ZABALA Website 14/10/2019 | View
ZABALA Website 18/10/2019 | View
ZABALA Website 2019-09-05 |View
ZABALA Website 23/01/2019 | View
ZABALA Website 2019-02-05 |View



https://twitter.com/zabala_eu/status/1185125546331688960
https://twitter.com/Zabala_IC/status/1088091977093181440
https://twitter.com/Zabala_IC/status/1089810611360415744
https://twitter.com/Zabala_IC/status/1090174043393806336
https://twitter.com/Zabala_IC/status/1092739614043967489
https://twitter.com/Zabala_IC/status/1094916448298901505
https://twitter.com/Zabala_IC/status/1108390808733040640
https://twitter.com/Zabala_IC/status/1108640365618364416
https://twitter.com/Zabala_IC/status/1110163362153984001
https://twitter.com/Zabala_IC/status/1110183186112364545
https://twitter.com/Zabala_IC/status/1110458994513059843
https://twitter.com/Zabala_IC/status/1110548350338772997
https://twitter.com/Zabala_IC/status/1110869782776213504
https://twitter.com/Zabala_IC/status/1111190328017674242
https://twitter.com/Zabala_IC/status/1121046441366052865
https://twitter.com/Zabala_IC/status/1123896729793912834
https://twitter.com/Zabala_IC/status/1126138905328332800
https://twitter.com/Zabala_IC/status/1126396270954917888
https://twitter.com/Zabala_IC/status/1126773852707549186
https://twitter.com/Zabala_IC/status/1128654318360498176
https://twitter.com/Zabala_IC/status/1128662618544144385
https://twitter.com/Zabala_IC/status/1130441059270574080
https://twitter.com/Zabala_IC/status/1139457284910829568
https://twitter.com/Zabala_IC/status/1177140646408273920
https://twitter.com/Zabala_IC/status/1183669347736264705
https://twitter.com/Zabala_IC/status/1183733735872696326
https://twitter.com/Zabala_IC/status/1184016808971558917
https://twitter.com/Zabala_IC/status/1184065323072401410
https://twitter.com/Zabala_IC/status/1185124859266981893
https://twitter.com/Zabala_IC/status/1187339048563740674
https://twitter.com/Zabala_IC/status/1188787003015553024
https://www.zabala.co.uk/en/data-market-services-project
https://www.zabala.co.uk/en/news/amazon-aws-activate-big-data
https://www.zabala.co.uk/en/news/cascade-funding-2019-opportunities
https://www.zabala.co.uk/en/news/data-market-services-accelerating-european-data-start-ecosystem-offering-best-emerging
https://www.zabala.co.uk/en/news/DMS-supports-startups-tnw-conference
https://www.zabala.co.uk/en/news/ngi-explorers-1st-open-call
https://www.zabala.co.uk/en/news/open-call-zabala-projects
https://www.zabala.co.uk/en/news/startups-DMS-next-web-conference
https://www.zabala.co.uk/en/news/three-programmes-event-paris
https://www.zabala.co.uk/en/news/zabala-start-three-new-projects-supporting-digital-entrepreneurship-across-europe
https://www.zabala.co.uk/en/node/4026
https://www.zabala.co.uk/en/projects/data-market-services
https://www.zabala.es/es/noticias/amazon-aws-activate-big-data
https://www.zabala.es/es/noticias/convocatorias-abiertas-apoyo-startups
https://www.zabala.es/es/noticias/DMS-ayudando-startups-tnw-conference
https://www.zabala.es/es/noticias/financiacion-en-cascada-2019-oportunidades
https://www.zabala.es/es/noticias/helsinki-lider-mundial-open-data-EBDVF
https://www.zabala.es/es/noticias/las-startups-DMS-en-next-web
https://www.zabala.es/es/noticias/nuevos-proyectos-transformacion-digital
https://www.zabala.es/es/noticias/paris-con-tres-programas
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ZABALA Website 2019-08-05 |View
ZABALA Website 24/09/2019 | View
ZABALA Website 20/03/2019 | View
ZABALA Website 2019-06-03 | View
ZABALA Website 19/03/2019 | View
ZABALA Website 19/03/2019 | View
ZABALA Website 18/02/2019 | View
ZABALA Website 14/10/2019 | View
ZABALA Website 25/01/2019 | View
ZABALA Website 30/07/2019 | View
ZABALA Website 14/05/2019 | View
ZABALA Website 13/10/2019 | View
ZABALA Website 18/10/2019 | View
ZABALA Website 2019-08-05 | View
ZABALA Website 26/03/2019 | View
ZABALA Website 2019-09-05 | View
ZABALA Website 28/10/2019 | View
ZABALA Website 2019-02-05 |View
ZABALA Website 22/01/2019 | View
ZABALA Website 17/06/2019 | View
ZABALA Website 19/03/2019 | View
ZABALA Website 28/03/2019 | View
ZABALA Website 2019-06-04 | View
ZABALA Website 15/05/2019 | View
SPINLAB Social Media 18/02/2019 | View
SPINLAB Social Media 2019-05-03 | View
SPINLAB Social Media 21/03/2019 | View
SPINLAB Social Media 19/02/2019 | View
SPINLAB Website 2019-05-03 | View
SPINLAB Website 27/05/2019 | View
IPTector Social Media May 2019 | View
IPTector Social Media May 2019 | View
News article on AICEP Portugal
Global (derived from a press
BRPX release) 14/02/2019 | View
Post on BRPX Twitter about
BRPX project kick-off 20/02/2019 | View
Post on BRPX Instagram about
BRPX project kick-off 20/02/2019 | View
Post on BRPX Facebook about
BRPX project kick-off 20/02/2019 | View
Post on BRPX LinkedIn about
BRPX project kick-off 20/02/2019 | View
Post on BRPX Twitter about DMS
BRPX at Insert Coin Live (Pixels Camp) 12/03/2019 | View
Post on BRPX Facebook about
DMS at Insert Coin Live (Pixels
BRPX Camp) 12/03/2019 | View
Post on BRPX LinkedIn about
DMS at Insert Coin Live (Pixels
BRPX Camp) 12/03/2019 | View
News article on Observador about
DMS 1st call of applications
BRPX (derived from a press release) 01/04/2019 | View



https://www.zabala.es/es/noticias/primera-convocatoria-de-ngi-explorers
https://www.zabala.es/es/noticias/south-summit-2019
https://www.zabala.es/es/noticias/zabala-en-startup-ole
https://www.zabala.es/es/noticias/zabalaeu-nominada-eu-web-awards
https://www.zabala.es/es/proyecto-data-market-services
https://www.zabala.eu/en/data-market-services-project
https://www.zabala.eu/en/news/amazon-aws-activate-big-data
https://www.zabala.eu/en/news/cascade-funding-2019-opportunities
https://www.zabala.eu/en/news/data-market-services-accelerating-european-data-start-ecosystem-offering-best-emerging
https://www.zabala.eu/en/news/data-market-services-big-data-value-public-private-partnership-summit
https://www.zabala.eu/en/news/DMS-supports-startups-tnw-conference
https://www.zabala.eu/en/news/ebdvf-next-meeting-point-zabala-and-startup-ecosystem
https://www.zabala.eu/en/news/helsinki-world-leader-use-open-data-wants-offer-citizens-one-hour-more-every-day
https://www.zabala.eu/en/news/ngi-explorers-1st-open-call
https://www.zabala.eu/en/news/open-call-zabala-projects
https://www.zabala.eu/en/news/startups-DMS-next-web-conference
https://www.zabala.eu/en/news/startups-investors-berlin-19
https://www.zabala.eu/en/news/three-programmes-event-paris
https://www.zabala.eu/en/news/zabala-start-three-new-projects-supporting-digital-entrepreneurship-across-europe
https://www.zabala.eu/en/node/4026
https://www.zabala.eu/en/projects/data-market-services
https://www.zabala.fr/fr/actualites/appels-ouverts-pour-les-quatre-programmes-zabala-en-faveur-des-pme-innovantes
https://www.zabala.fr/fr/actualites/les-financements-en-cascade-une-opportunite-pour-les-entrepreneurs
https://www.zabala.fr/fr/actualites/zabala-participe-levenement-conquest-les-financements-europeens-pour-vos-projets-data-et
https://twitter.com/DigitalProcess/status/1097433819064483840
https://twitter.com/SpinLabLeipzig/status/1102912904100265984
https://twitter.com/SpinLabLeipzig/status/1108742755801595904
https://twitter.com/SpinLabLeipzig/status/1097765896830050305
https://spinlab.co/blog-detail/an-interview-with-miguel-garcia-on-the-company-zabala
https://spinlab.co/blog-detail/sonae-im-interview
https://www.linkedin.com/feed/update/urn:li:activity:6537264775095697408
https://www.linkedin.com/feed/update/urn:li:activity:6538736597876133888
http://www.portugalglobal.pt/PT/PortugalNews/Paginas/NewDetail.aspx?newId=%7B1DD36CF2-B364-47ED-BE7D-F7B232D97CBD%7D
https://twitter.com/brpxco/status/1098272315014553601
https://www.instagram.com/p/BuHKk1BnMNz/
https://www.facebook.com/brpxco/photos/a.510341492507853/1072068329668497/?type=3&theater
https://www.linkedin.com/feed/update/urn:li:activity:6504037850281963520/
https://twitter.com/brpxco/status/1105569966055673856
https://www.facebook.com/brpxco/photos/a.510341492507853/1084253558449974/?type=3&theater
https://www.linkedin.com/feed/update/urn:li:activity:6511335571649028096/
https://observador.pt/2019/04/01/bright-pixel-integra-consorcio-europeu-de-apoio-a-startups-de-dados/
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01/04/2019

View

BRPX

News article on Link to Leaders
about DMS 1st call of applications
(derived from a press release)

02/04/2019

View

BRPX

News article on ECO about DMS
st call of applications (derived
from a press release)

02/04/2019

View

BRPX

Post on BRPX Twitter about DMS
startup at TNW Conference

08/05/2019

View

BRPX

Post on BRPX Facebook about
DMS startup at TNW Conference

08/05/2019

View

BRPX

Post on BRPX Linkedln about
DMS startup at TNW Conference

08/05/2019

View

BRPX

Post on Sonae (BRPX parent
company) Twitter about DMS
startup at TNW Conference

10/05/2019

View

BRPX

Post on Sonae (BRPX parent
company) Linkedin about DMS
startup at TNW Conference

10/05/2019

View

BRPX

Post on BRPX Twitter about DMS
1st call of applications

13/05/2019

View

BRPX

Post on BRPX Facebook about
DMS 1st call of applications

13/05/2019

View

BRPX

Post on BRPX Twitter LinkedIn
about DMS 1st call of applications

13/05/2019

View

BRPX

Reference on Sonae (BRPX
parent company) Public Affairs
newsletter about DMS 1st call of
applications

22/05/2019

View

BRPX

Reference on Sonae (BRPX
parent company) Public Affairs
newsletter about DMS startup at
TNW Conference

22/05/2019

View

SPK

FB page - Share from DMS fb
page

08/07/2019

View

SPK

Lin page - Share article from DMS
website

08/07/2019

View

SPK

Lin page - Share article from DMS
website

16/07/2019

View

SPK

TW account - Retweet from DMS
account

08/07/2019

View

SPINLAB

TW account - Retweet from DMS
account

25/07/2019

View

SPINLAB

Smart City Solutions Start-up
Session

07/08/2019

View

SPK

FB page - Share from DMS
website

14/08/2019

View

SPINLAB

TW account - Retweet from DMS
account

19/09/2019

View

Additionally, the partners were involved in important events across Europe to promote
startups, spread the word about the project and also to stablish relationships with the
ecosystem like:


https://www.pcguia.pt/2019/04/bright-pixel-europeu-data-market/
http://linktoleaders.com/bright-pixel-integra-consorcio-europeu-apoio-startups-dados/
https://eco.sapo.pt/2019/04/02/bright-pixel-integra-consorcio-europeu-de-apoio-a-startups-de-dados/
https://twitter.com/brpxco/status/1126085011516608518
https://www.facebook.com/brpxco/posts/1120583751483621
https://www.linkedin.com/feed/update/urn:li:activity:6531850911151591424
https://twitter.com/SONAE/status/1126864671355613185
https://www.linkedin.com/feed/update/urn:li:activity:6532630271940927488/
https://twitter.com/brpxco/status/1127853539135512576
https://www.facebook.com/brpxco/photos/a.510341492507853/1123874501154546/?type=3&theater
https://www.linkedin.com/feed/update/urn:li:activity:6533618950599655424/
https://newsletters.sonae.pt/whats-on/article/whats-sonae-newsletter-may19/sonae-ims-startup-accelerator-joins-consortium-data-market-services?code=NTMhMjM0ODghNmFmYzBlZTNlM2NiZDQ2MmNmMGQ2NjExN2EwMWMxN2Q=
https://newsletters.sonae.pt/whats-on/whats-sonae-newsletter-may19
https://www.facebook.com/SPK.Accelerator/posts/1664189933725566
https://www.linkedin.com/feed/update/urn:li:activity:6553965948754239488
https://www.datamarketservices.eu/discovering-your-customers/
https://twitter.com/datamarketsvc/status/1148185565147357185
https://twitter.com/SpinLabLeipzig/status/1154354530928271360
https://smartcitysolutions.eu/de/start-up-session
https://www.facebook.com/SPK.Accelerator/posts/1696567313821161
https://twitter.com/SpinLabLeipzig/status/1174567149056270336
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\/* STARTUP OLE

Q! Aan
SUMMIT SALAMANCA 2019
u  INNOVATION IS NOW!
THE NEXT WEB
FIWARE
TECH St
Summit JUNE 26 -28 201%. RIGA
26/02/2019 WP2 4Y4N Barcelona, Spain ZABALA / TNW
26-28/03/2019 WP2 Startup Olé Salamanca, Spain ZABALA / OGILVY Startup Fair | Exhibitor
23/04/2019 WP2 H2020 in Bergen | Bergen, Norway ZABALA
ZABALA / OGILVY /
TNW Amsterdam, The TNW / SPINLAB / Exhibitor /
il btz Conference Netherlands BRPX/ SPHK Comiareizs Organiser
/SOTON
26-27/05/2019 WP5 FIWARE Summit | Genoa, Italy ZABALA Summit Exhibitor
Oral
13-14/06/2019 WP5 ICEEFEST 2019 | Bucharest, Romania ZABALA / SPHK Conference | presentation /
Organiser
24-27/06/2019 WP5 | BDV PPP Riga, Letonia ZABALA / OGILVY | Summit Clilly sitznz:
/ Organiser
StartupWeekend izl
27/06/2019 WP2 Leipzi Leipzig, Germany SPINLAB Startup Fair | Presentation,
eipzig
Mentor
CapDigital event Oral
15/05/2019 WP2 for innovative Paris, France ZABALA Startup Fair P .
resentation
SMEs
25 —26/04/2019 WP2 HHL Accelerate | Leipzig, Germany SPINLAB Conference | Exhibitor
Smart
Infrastructure - Networking "
21/03/2019 WP2 Hub Community Leipzig, Germany SPINLAB Event Organiser
Party
Startup Europe Oral
21-23/03/2019 WP2 s . Cluj-Napoca, Romania SPHK Summit Presentation /
ummit e
Exhibitor
’ Organiser /
Pixels Camp - . BRPX/ZABALA / .
21-23/03/2019 WP2 liser Gt L Lisbon, Portugal OGILVY Startup Fair | Oral )
Presentation
Data Pitch event Oral
27/03/2019 WP2 at Google London, UK SOTON Startup Fair P )
Campus resentation
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13-abr-19 WP2 Codecamp Cluj Cluj Napoca, Romania SPHK Conference | Exhibitor
Oral
13-14/06/2019 WP5 Upgrade100 Bucharest, Romania SPHK Festival presentation
/Organizer
Romanian
27-28 June 2019 WP5 Caiieienes o7 .| Constanta, Romania SPHK Conference Ozl "
Entrepreneurship presentation
& Innovation
Workshop
24-28/06/2019 wps | Workshop on Riga, Letonia ERCIM Summit LTI
Interoperability and
Moderation
Coordination .
04-sep WP5 session with EC Luxembourg/Luxembourg | ERCIM Meeting
25-26/02/2019 wps | BDVPPP Bruxelles, Belgium ERCIM/ZABALA | Conference |9
meeting presentation
Startup
Promotion,
2-5 October 2019 WP3 South Summit Madrid, Spain ZABALA Conference | Exhibitor &
Match Making
w/ investors
Oral
presentation,
ZABALA / SOTON / S
14/10/2019 WP5 EBDV Forum Helsinki, Finland Conference | Promotion,
ERCIM L
Exhibitor &
Match Making
w/ investors
Startup
Promotion,
. . . Exhibitor &
23/10/2019 WP3 FIWARE Summit | Berlin, Germany ZABALA Summit Match
Making w/
investors
Amsterdam Data
14/11/2019 WP5 | Sharing Initiative | AMSterdam, The ZABALA/SOTON | workshop |9
Netherlands presentation
Workshop
11/12/2019 wps | Emprendimiento | oo 1004, Spain ZABALA Conference | 9%
Digital Europeo presentation
18/12/2019 wps | Encuentro Madrid, Spain ZABALA Conference | 9@
APORTA Red.Es 0 &I presentation
fair, organiser,
17-19 Smart City exhibition exhibitor,
September bilFE Solutions g, Gy SR area, startup | partner, oral
pitch presentation
. fair,
Transylvanian
Clusters . . con.fe'n'ence, partner,
18-20 September WP3 ; Cluj, Romania SPHERIK exhibition, ’
International o speaker
pitching
Conference ”
competition
26-sep WP3 Staﬁgp el Cluj, Romania SPHERIK workshop organizer
Training Course
fair, organiser,
02-05October | WP3 | South Summit | Madrid, Spain ZABALA rillyien ) @ilalies,
area, startup | partner, oral
pitch presentation
Startup Funding . .
43767 WP3 Bucharest, Romania SPHERIK workshop organizer

Training Course
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5. CONCLUSION AND NEXT STEPS

This document presents a review of the communication and dissemination tasks and
actions taken place during M01-12. The first year of DMS project has created and
established awareness among their activities through these last months. As it has been
displayed on this document the aspects supported by WP5 during this period. But of
course, is not completely perfect.

First year of a project is always a “trial and error”, and now it is important to understand
what was right and what wasn’t to improve the practice.

Based on the statistics it is essential to maintain or increase the presence on events,
keep a constancy coverage during them. It seems this increases notably the followers
on social media and nowadays this is something needed to have.

While the first period of the project was devoted to introducing the brand in the market,
to create visibility and to establish more links with the different communities involved on
the European data ecosystem. During the next period we aim at consolidating the
brand, strengthening those links, and exploiting new ways of collaboration; for
example, with the Big Data Value PPP, as this year was a first approach with it.

Noteworthy communication responsibilities planned for second year include:

1. Increase European Visibility. Disseminate content across different networks and
create a common data base with different media profiles, checking by country.

2. Improve the website making a face-wash and to be clearer about what the
project is.

3. Social Media, keeping the good and improving it. Concretely the look&feel of

the brand on its profiles and including new territories for the content.

Engage with startups offering them more value, creating a community.

5. Increase visibility for the open call.

s
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